CITY OF AUSTIN
Board of Adjustment/Sign Review Board
Decision Sheet

DATE: May 12, 2014 | CASE NUMBER: C16-2014-0006

Jeff Jack

Michael Von Ohlen
Ricardo De Camps
Bryan King

Fred McGhee
Melissa Hawthorne
Sallie Burchett
Cathy French

APPLICANT: Greg Farrar
OWNER: Jack Gray
ADDRESS: 517 LAMAR BLVD

VARIANCE REQUESTED: The applicant has requested a variance from Section
25-10-130 (B) of the Commercial Sign District Regulations in order to construct a
second freestanding sign on the south end of this property which has 354 feet
total street frontage on South Lamar Boulevard in an “CS-V”, Commerecial
Services — Vertical Mixed Use zoning district.

The Land Development Code states that for a lot with a total street frontage of

more than 400 feet, two freestanding signs are permitted.
BOARD’S DECISION: POSTPONED TO JUNE 9, 2014
- FINDING:

1. The variance is necessary because strict enforcement of the Article prohibits and reasonable

opportunity to provide adequate signs on the site, considering the unique features of a site such

as its dimensions, landscape, or topography, because: ‘

OR, : _

2. The granting of this variance will not have a substantially adverse impact upon neighboring
properties, because: .

OR, ‘ _

3. The granting of this variance will not substantially conflict with the stated purposes of this sign

ordinance, because: '

AND,

4. Granting a variance would not provide the applicant with a special privilege not enjoyed by

similarly situated or potentially similarly situated, because:

000
feldenfels
Executive Liaison

Jeff Jack
Chairman
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Heldenfels, Leane
S m—_g

From; ' Kellogg, Eben <Eben.Kellogg@austinenergy.com>

Sent: ' Monday, May 19, 2014 2:56 PM

To: Wilhite, Joan E; Heldenfels, Leane; Gregg Farrar \
Cc: , Ramirez, Diana ' :
Subject: 517 S. Lamar Blvd

Attachments: 517 5. LAMAR BLVD SIGN VARIANCE.pdf

Joan,

This case came to me last month, and t denied it based on the location of the proposed sign, which was shown as the
hatched figure, shown on Exhibit D, in the attached pdf. ,

Apparently, this location was incorrect, as | met with a Mr. Gregg Farrar, who is the project manager of
MedSpring/Urgent Care, being the customer with whom is asking AE, for the second sign variance on this specific
address. He said that the schematic, which has been attached as a pdf, is staked in the proper location, being a nail with
orange flagging, which has been painted on the ground to demonstrate the horizontal figure of this sign, which is 20’ in
height and 13’ +/-, in width.

Would you mind having one of your field engineers visit this site and see if this proposed site for a 20’ sign meets our
requirements and is not in violation of the clearances set forth by AE, OSHA and NESC? Mr. Farrar would be happy to
meet with someone to coordinate and facilitate a positive result for the sign to work for the property. (if the location
needs to be moved laterally), it can be noted. His Cell phone is 512-470-4548, and office # is 512-861-6399. Let me
know if you need any further information.

Thanks again Joan.

Eben Kellogg

Austin Energy ‘

Public Involvement | Real Estate Services
2500 Montopolis Drive

Awustin, TX 78741

512.322.6050
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City of Austin
Application to Sign Review Board
Sign Variance

WARNING: Filing of this appeal stops alt affected construction activiey.

PLEASE TYPE AND COMPLETE ALL REQUESTED INEORMIATION,
STREET ADDRESS: 517 South tamar
LEGAL DESCRIPTION: Subdivision-Bobby Layne Subdivision

Lot(s) 1 Block Qutlot___~ Division plat bools 8, page 146

:

Ve GreggFarrar op behalf of myself/o urselves as authorized agent for Medspring Urgent Cara / CRG
Operating Company LLC, afflrm that on the 6th day of Agell in the year 2004, hereby apply fora hearing before tha

Sign Review Board for consideration to;
- M erect [ atiach [(Jcomplate [T Remodel [ 1 naintain

A second freestanding pale sign on south end of lot, lot cutrently has ane exfsting wole slign (erected 1958-Bobhy
'Layne's Bowl-0-Rama){Exhibie A}, eulsting sign {141s1) is “conie” south Austin and currently used as a rulid-tenans
sign with Bicyete Sport Shon belng the primary user (Exhibit A), modification to the enisting sign s rastricted by
code, 25-10-152, as to the amount of work that ¢an b performed to the auisting pole sign. Somia of the restifctions
intpose:

a) Cannot “incrasgse the Humination of the sija®,
%) Must feduce tie sign area by 20% as well as the helght by 20%

This Hmits the sign area available For a naw business to aestablish a neighborhpog itlentity,

in a €S-V zoning district, located within the Commerciaf Sign Distyiet,

violation.

NOTE: the Board must determine the existenge of, sufficiency of and weight of evidence Supporting the findings
described helow. In order %o grant your request for a variance, the Board must First make one or mote of the findings
described under 1,2, and 3 belaw; the Boa rd mist then make the finding described in ltem 4 below, if the Board
fannot make the required findings, it cannot approve a sign variance.




. Q- 20(4-0006

Therefare, you must complete each of the applicabia £ dings Statements as part of your application. Faflure 1o do so
may rasult in your application be ing rejected as incomplete, Please attach any additiona) support documents,

VARIANCE FINDINGS: | contend that Fiy entitlement to the requested varlance js based an the follawing findings;

1. Thevarfance is necessary hecause strict enforcement of the Article prohibits any reasenabie apportunity to
' provide adequate signs on the site, consldering the unique featurss of a sfte such as its dimenslons, lendscaping,
or topography, hecause;

& the exlsting iconicsign is undersized hased on current code, (25»10-130.F.2.ﬁ.€]which ailows for “0,75¢
far each linea faot of street frontage”, with a street frontaga of 356 fest (0.7 x 356=249), 249sf |s
allowed-141isf exlsting=108sf unused (Exhihit B)

b, the property sis at the-snd/ctart of 2 bend in the road,

{. white heading north as you navigate threugh the bend tha huilding is harely vistile and the

a,

izable amid the buildings and the poiver polas and lines,.as

ilding become visible, pofe sigi not readatle at this
poing, (Exhillilt €)

i, while heading south as you procied through the Barran Spings Intersection the existing pole
sign s recognizahle, lefz tn into praperty Is resericteq by the feft hand turn fane anto Barton
Springs, the designated turhing lane into the roperty starts ence you past the enisting pole
slgn, often vahicles pause and sttempt 1 enter the first dijve aisle cuiting through turning lang

traffic which causes undue congestion at this already busy Infersection. ( Exhibit D)

2. The granting of this variance will not have a substantially adverse Impact upon helzhboring broperties, becausa:
# With the ot being rectarngular shaped the proosed sign is 220 feet south of the existing lconfs pole
sign which eyceads the distance often used botween other neighhorlpg gropertles pole signs,
b, Sign bas bean designed to have that “South Austin” feel and wilt improve the “seq of parking Joe” now
seen whan traveling on Lamar by adding a planter andg accent lights and not making it just a pole in the
- graund witha sign on it (Exhibi E}
¢ -The proposed sign Is “undarsized” by what fs allowed by cade:
i Code allows for 3 80¢ high siizn, the profosed I only 20 lié?_gh‘t _
il. Code atlows for 249 sf of signage, the proposad |5 only 80s§, with the aexisting hefng 141sf, if
varlange Is approved total signage would stllf be less than the sllawabie square foatage by 8,

.~ City €odé 25-10-131.C makes allowanea for an additionat freesiandfng'sfgn on tots exceading 400 feet
af street froncage, tifs property fias 2 356 foot frontage which is 11% less, biased an the rogd
confipuration and existing buliding the “site llne” of drivers exceed thas n either direction,

b, Thu total square footage of the proposed sign and the existing lconic sign witl b less than that allowad
hy ity cade 25-10-130.F.2.4 which alfowss for 249 stuare foot of sign with 3 manimum helght of 30
feat, both signs together wiil not exceed the stjuara footage aflowerd by 3%, wroposer sign holght is 207,
a thivd less than what is aflowed in the C5-V sign district,

and,
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4, Granting a variance would nos provide the applicant with a spectal privilege not enjoyed by others shmilarly or
Rotentially simitarly situated, because: The variance vequest has been submitied not to ask for any additional
height orsquars footage, it is belng requested due to some unusua) cireustances, there’s deafing with the
legacy of “Bobhy Layne's Bowl-D-Rama®, and the crrent usage of the sign which has been tintouched sinca
1989, with over 25 years In business at this lacation the Bleyele Sport Shop jcon (gear) has becomme
synonymaus with the existing pole sign very mueh the sama wWay it was eften recognized by the #22 foothall
player that was a part of the slgn after being first Installed in 1058,

a Muslemaster and Bleyele Sport Shep have shared the bButlding since 1988, both ave ang always wilf e

APPLICANT CERTIFICATE - { affirm that my statements contained in the complete application are trus-and corract
ta the best of myitnowiedge and belisf,

L
Sighed 2 WU Mall Address 1250 South Capital O Texas, B1-500

City, Stote, & Zip Austin, Texas 78716

Printed Gregg Farvar Phone (522) 861-6399 Date April 5, 2014

OWNERS CERTIFICATE ~ i affirm that my statements contained in the complete application are true and corract

to the bhest of m\((,lizu:;!e{e and belief,
S‘!gned;&/_f/ { .2 m%h‘w Gray Propertles  Mall Address: PO Box 50202

City, S(a‘)e, &Zip Austin, Texas 78763-0202

Printed Jack 5. Gray Jr, far Murphey Gray Propetties Phone 512.477-6566 Date 04-07-2014

ADDITIONAL INFORMATION TO BE-SUBMITTED WAITH .COMPLETE_D APPLICATION: [FAILURE TO SUBMIT ALL THE
REGUIRED MATERIALS WL RESULT IN NON-ACCEPTANCE OF THE APPLICATION. LATE BACKIP MATERIAL WiL),
BE ACCEPTED UNTIL :0DAM THE FONDAY PRIOR TO THE MEETING, THERE WKL BE NO EXCEPTIONS,

SITE PLAN:  Must be drawi to scale, showing present and proposed constructian and localions of existing
structures oni adjacent fots. '

All Sign Review Board cases muyst submit location and elevation drawings, drawn to scale, in addition
to the site plan raquired,

APPLICATION FEES: Residential: See Current Fee Schedule for Applicable Feas,

All Dther: See Cinrent Fee Scheduls for Applicable Fes,

bt fwww. austin ﬁi'ttiﬂﬁigﬂﬂ_i.-‘f drbagiment/fees




LR AAMEL LLAES AL LAN Y

Tam Siacy Han McKnight Pauta Aaronson Tim Laague Kin McHmighy - Michoet Hotieran, UT School of Aren
Prasitent . Secrelsry Sabtina Srown Emily Litge Andrea McWifiams Michaed MeGiX, inberit Austn

Shelly Hemingson Jm Delosmo Usa Byrgt Jenilfpt Margh Margen kgtleauar Jutn Roaato, Landman Commission
Prasideni-Elact Treasurer August Hars 8 Metanlo Maninez Marfon Sarchez Mike Ward. Pioneer Famms

- - Danaite Chinent Tere O'Connall Jary Hamis Scan Masen Temmy Shekiee

Frat Vice Presidery immediale Aqn S, Geehem Bater Fliégg M Bratten Ty d

Lin Team PesiPragiden  Soundm Ktk Alyson McSen Stephen Webb SIAFF

“g?‘ Bacond Vics . Jacgui Schiaad
: Frasident Executive Diector

PRESERVATIOR
—AUSYIN—

April 21,2014 - Cl G- HO| ‘-'%-OO(XO

Gregg Farrar

Construction Manager
MedSpring

1250 8. Capital of Texas Hwy
Building One, Suite 500
Austin, TX 78746

Sent via e-mail

Re: 517 S, Lamar sign for MedSpring
Dear Mr. Farrar,

Thank you for presenting your case to Preservation Austin about your request for a sign variance
for MedSpring at 517 South Lamar. Qur understanding from your presentation is that the
variance as requested will ultimately allow the existing Bicycte Sport Shop sign—originally a sign
for Bobby Layne’s Bowl-O-Rama -- to remain intact as it currently stands.

While most factors of this case are outside Preservation Austin’s usual scope of attention, we R
acknowledge that the existing sign has some histaric value and that it contr’iﬁfés“to the

character of the neighborhood. We therefore express our support for MedSpring’s efforts to

respect the context of the original built environment and for your desire to maintain Sauth

Austin’s historic integrity.

Preservation Austin appreciates MedSpring’s request to retain the sign with its original cabinet
intact. This atlows for the possibility of future restoration of the Bobby Layne’s Bowl-O-Rama
sign, and preserves its original shape and size 50 it displays the Mid-century character of South
Lamar’s cormmercial corridor.

We thank you for your efforts to preserve Austin’s past, and wish you luck in your endeavors.

Regards,

Exetutive Director

emoll. infolpreservalicnoustn.arg Foone: 512-574-5198 Fox. 512-474-8887 £.0. Box 2113 Austin. Taxas 78748-21:3
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613 South Lamar, LLC -L
613 South Lamar

Austin, Texas 78736
April 28, 2014

To: Board of Adjustment

RE:  Medspring Urgent Care
517 South Lamar |
Austin, Texas 78704

Dear Board of Adjustment,

Tam writing in reference to the sign variance request of adding an additional pole
sign on 517 South Lamar by Medspring. As an adjacent property and business
Owner, we are very supportive of Medspring and their variance. In fact, we are very
supportive and excited to have Medspring as a neighbor. Their medical service will
be a fantastic resource for our employees and other people in the neighborhood.
Medspring being able to have a visible sign on the street for people in need is truly
important.

Please let me know if you have any questions. I can be reached at 512-426-9994,

jscott@stubbshbg.com.

Best regards,

Manager
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April 17, 2014 C.J,

o ﬁﬁ\! - City of Austin

‘ W Sign Review Board
R,

, ' Re: Variance request for 517 S. Lamar Blvd
S17 5. LAKAR 2LYD

AUSTIR TEKAS 78704

e A To Whom It May Concern:
PHANE S12.4717. 3472 )

FAX 5124725012 -
" I'm writing in support of the request for a variance requested by Medspring
Urgent Care/ CRG Operating Company LLC. '

Y8941 RESEAREN BV Birucle Sport Shop has operated in the building at 517 S. Lamar Blvd since
2004. We welcome Medspring Urgent Care to the building and support their

FUSTIN TURAS 14769 : :
N request to install a new sign pole on the southwest corner of the property.

PHONE 512.345.2460 . .
Thank you for your consideration.

FAT 5%2.345.0715

AUBD WEST PARMER LANE M

AUSTIR TEXAS 73707 .
Hill Abell

PROME 512 837.6340 . \ .
President, Bicycle Sport Shop

FAX 512 637-8887 ' *

Ta

Ei{YLLESPaRITHOF £OH
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- ' : medspring.com g/
One Cielo Center

1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691
TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704
Sign Variance Request

Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014, ,

i object to the variance application submitted by Medspring,

. Comments:

X I support and have no objections to the variance application submitted by
Medspring.
Comments:;

Name: DQ MI\G’\ "DQAL‘C—_\ ) L+‘O
Address: 7&3 MP}-!’A)' cg"‘ , @LM‘-J—C-_ 8 [Q
" City,State Zip: o ULS[SOQ; v 17002

Owner’s Property Address: 1003 Bar

Signature:

Phone/Email: 113 2_13 - 2—5’-‘3
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medspring.com CL

: One Cielo Center
brgentcare 1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691
TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[ 1 object to the variance application submitted by Medspring.
Comments:

[¥ 1 support and have no objections to the variance application submitted by

Medspring,

Comments: _
Please grant Medspring Urgent Care the sigh variance
they are requesting. Their supporting data and
plctures seem to be quite reasonable.

Name: M.H. Crockett, Jr. - - President
CIoCKetT PATINETS, LTd-
Addres-s: P.0. Box 2066
Austin, TX 78768-2066
City,State,Zip: Hh

Owner’s Property Address: 1200 Barton Springs

Signature: % »2/ W; /gt :

Phone/Email: =~ _512-444-2301




TO:

RE:

Board of Adjustment

Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

DY -0k

. medspring.com g’

One Cielo Center
1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

[ have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_] 1 object to the variance application submitted by Medspring.

Comments;

LXI support and have no objections to the variance application submitted by

Medspring.
Comments:

Name:
Address:

City,State,Zip:

Owner's Property Address: 1210 Bar

Signature:

Phoné/ Email:

Toe g\C%'/

i

[nfo e arton SHA . o
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medspring.com
One Cielo Center
1250 South Capital of Texas Hwy
Suite 500 » Austin, TX 78746

P: 512.402.6242

F: 512.532.0691
TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_]1 object to the variance application submitted by Medspring.
Comments: :

IE/I support and have no objections to the variance application submitted by

Medspring,

Comments:

“Name: 1% { R.G. K. 500 LLL)
Address: 224 5?:/a|qs$ \’? - '

J
City,State, Zip: J’/\ cQU&CﬂUj 5 T;( 7%' 2%

Owner’s Property Address; 500 South Lamar

Signature: 4 aﬁ/ﬁ; f&/ﬁ

Phone/Email: : MM%M% o,

B
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madspring.com

One Cielo Center O..L_f
1250 South Capital of Texas Hwy
Suite 500 » Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

[ have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

11 object to the variance application submitted by Medspring.
Comments:

support and have no objections to the variance application submitted by
Medspring.
Comments:

Name: _ ﬂ, / 7%0 Jc L
Address: - {p D Of‘ § Zéﬂ?ﬂ/ _
City,State, Zip: | 4{)’ 74% 7;( 7870 (7/ |

Orwner's Property Address: 609 South La
Signature: %M\ l

Phone/Email: //g/?.\ Yoy~ )G87)
_ e/ .
?AiHLD _ﬁjCaézﬁéﬁﬂifj
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medspring.com

One Cielo Center c-'

urgenicare ™ 1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[ 11 abject to the variance application submitted by Medspring.
Comments:

/

[E(support and have no objections to the variance application submitted by
Medspring.
Comments:

Name: Ter?7) K % 7% //{ % %fL
Address: _ﬁ/p z ﬁx&%ﬂ /Q‘J‘W / 77
City,State,Zip: - ///747:. 77 / 7’%@ & é)

Owner's Property Address: 409 ]essW
Signature: ;%' . / P

Phone/Email: ' ._{/Z 6/7/ é/gz_




Heldenfels, Leane

From:
Sent:
To:

Cc:
Subject:

Ms. Leane Heldenfels,

David King < i
Thursday, May 08, 2014 3:43 PM
Heldenfels, Leane

Gardner Sumner

Case C16-2014-0006 - Sign Review Board Meeting - May 12, 2014
B e

The Zilker Neighborhdod Association Executive Committee met with Mr. Gregg Farrar to discuss the proposed
new sign at 517 South Lamar Boulevard. After listening to Mr. Farrar, reviewing the case file, and visiting the
site of the proposed sign, the Committee voted unanimously to object to the sign variance for the following

reasons.

1. The proposed sign will significantly increase the visual clutter on South Lamar Boulevard and eliminate
several existing parking spaces. _
2. The proposed sign is inconsistent with the neighborhood priority for more pedestrian oriented access
- and will set precedent for more signs in the area.
3. A sign on the front face of the building would be an effective alternative to the proposed sign along

South Lamar Boulevard.
4. The existing sign on South Lamar Boulevard provides good visibility to potential customers.

Please include this letter in the backup for this case at the Sign Review Board meeting on May 12, 2014.

Respectfully,

David King

Zilker Neighborhood Association VP 2
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Heldenfels, Leane

From:
Sent;

To: ;
Subject: Case No. C16 2014 0007 6001 Mtddle Fiskville Road

Hi Leane,

My name is Alex Schmitz, and I'm the president of the Highland Neighborhood Association. The HNA warmly welcomes
the redevelopment of businesses in our neighborhood, and are aware of the importance for business signage in that
particular area to be visible to |-35 traffic.

For this reason, we strongly support granting Robert Strobeck’s request for signage variance, and wish the business well
in the future.

Kind Regards,
Alex Schmitz
(512) 921-8583
President, HNA

highlandneighborhood.com
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April 21, 2014

Gregg Farrar

Construction Manager
MedSpring

1250 S. Capitai of Texas Hwy
Building One, Suite 500
Austin, TX 78746

Sent via e-mail

Re: 517 5. Lamar sién for MedSpring Q \6’9@ L Lk - CDO(O
B i SV

Dear Mr. Farrar,

Thank you for presenting your case to Preservation Austin ahout your request for a sign variance
for MedSpring at 517 South Lamar. Our understanding from your presentation is that the
variance as requested will uitimately allow the existing Bicycle Sport Shop sign—-originally 3 sign
for Bobby Layne’s Bowl-O-Rama -- to remain intact as it currently stands,

While mast factors of this case are outside Preservation Austin’s usual scope of attention, we
acknowledge that the existing sign has some historic value and that it contributes to the
character of the neighborhood. We therefore express our support for MedSpring’s efforts to
respect the context of the original built environment and for your desire to maintain South
Austin’s historic integrity.

Preservation Austin appreciatas MedSpring’s request to retain the sign with its original cabinet
intact. This allows for the possibility of future restoration of the Baobby Layne’s Bowl-O-Rama
sign, and preserves its original shape and size so it dispiays the Mid-century character of South
Lamar’s commercial corridor.

We thank you for youf efforts to preserve Austin’s past, and wish you luck in your endeavors.

Regards,

Exétutive Director

Emalt. info@preservationaustin.org Puone: 512.474.5198 Fox 512-474-B587 P.O. Box 2113 Austin, Texas 78748-2113
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613 South Lamar, LLC
613 South Lamar

Austin, Texas 78736
April 28, 2014

To: Board of Adjustment
-RE:  Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Dear Board of Adjustment,

I am writing in reference to the sign variance request of adding an additional pole
sign on 517 South Lamar by Medspring. As an adjacent property and business
owner, we are very supportive of Medspring and their variance. In fact, we are very
supportive and excited to have Medspring as a neighbor. Their medical service will
be a fantastic resource for our employees and other people in the neighborhood.
Medspring being able to have a visible sign on the street for people in need is truly
lmportant.

Please let me know if you have any questions. I can be reached at 512-426-9994,

SROOERIEEY viele 3

Best regards,

Manager
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April 17,2014

T " *“ €ty of Austin

BICYCLE
: W Sign Review Board
B,

, Re: Variance request for 517 S. Lamar Blvd
S17 5. LANAR 8(YD

RUSUIK FEXAS 78704
o + To Whom It May Concern:
TPHANE §12.411.3472

FAX §12.472.5312
I'm writing in support of the request for a variance requested by Medspring
Urgent Care/ CRG Operating Company LLC.

W94 RESLAREH 8LV Bicycle Sport Shop has operated in the building at 517 S. Lamar Blvd since
2004. We welcome Medspring Urgent Care to the building and support their

FUSTIR TERAS 18759 . :
= reqjuest to install 2 new sign pole on the southwest corner of the property.

PHORE §12.345.1460 ) )
Thank you for your consideration.
FAX 512.345.0715

Y290 WEST PARMER LANE M

KYSTIY TEXAS 78717
' Hill Abell

PHOHE S12.6837.63¢0
- President, Bicycle Sport Shop

FAX 312 B37-6387

T

Bie¥{LES?HBT8H0P £OH




(" llo-20-000l
medspring.com
One Cielo Center

urgenicare | 1250 South Capital of Texas Hwy
Suite 500 - Austin, TX 78746

P: 512.402.6242
F: 512.532.0691
TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014,

[_11 object to the variance application submitted by Medspring.
Comments;

K1 suppoft and have no objections to the variance application submitted by
Medspring.
Comments;

‘Name: DQ 'Q.\Q"_ "D%ALG\ ) L4—0 7
Address: -7;—3 MQ-;/O cg.‘\‘ , @L&H’e 8 N
City,State Zip: MD uS‘KOQ’, -7; 17002

Owner’s Property Address: 1003 Bar

Signature:

Phone/Email: T3 223 -2543
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medspring.com
== One Cielo Center
" urgentcare g 1250 South Capital of Texas Hwy

: Suite 500 » Austin, TX 78746

P: 512.402.6242

F: 512.532.0691
TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_] 1 object to the variance application submitted by Medspring.
Comments:

[ ¥ 1 support and have no objections to the variance application submitted by

Medspring.

Comments:
Please grant Medspring Urgent Care the sign variance
they are requesting. Their supporting data and
plctures seem to be quite reasonable.

Name: M.H. Crockett, Jr. - President
CEUCKETT PATLHErs, LTd. '
Address: P.0. Box 2066

Austin, TX 78768-2066
City,State, Zip: asth

Owner's Property Address: 1200 Barton Springs

Signature: % % W ; /% :

Phone/Email: 512-444~2301
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medspring.com

bl LA One Cielo Center
wgandcare ™ 1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I'have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

1 object to the variance application submitted by Medspring.
Comments:

EK] support and have no objections to the variance application submitted by
Medspring,
Comments:

Name: r\TO . — g\ G &I /

3

Address:

City,State, Zip:

Owner's Property Address: 1210 BW
Signature:

Phone/Email: / \V\’FO e a9 § %“(J\ - O
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medspring.com
One Cielo Center

| urgenicare - 1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_] 1 object to the variance application submitted by Medspring.
Comments:

@/I support and have no objections to the variance application submitted hy

Medspring.
Comments:
Name: 1 R 500 L,[_Q,)

Address: 22 "I @ ;[9[355 E['L
City,State Zip: M ¢ Quwﬂ% 4 Tx. 1%12%
Owner’s Property Address: 500 Soﬁth Lamar
Signature: 2,7 7F

Phone/Email: - o - ;  Con,
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medspring.com

One Cielo Center
1250 South Capital of Texas Hwy
Suite 500 » Austin, TX 78746

- P:512.402.6242
F:512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

[ have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

L] 1 object to the variance application submitted by Medspring.
Comments:

support and have no objections to the variance application submitted by
Medspring.
Comments:

Name: 70 /{,/U
Address: éf) O/ § Zé/"?ﬂ s
City,State,Zip: A‘(;‘A/V / >( 767 0 L/

Owner's Property Address: 609 South La
Signature: %M\

Phone/Email: //g / 2—\ C/C/Z" 7@97
e/ .
v?[ i H"’D Qj ca@%p, t:j
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medspring.com
One Cielo Center

" urgenicare 1250 South Capital of Texas Hwy
: Suite 500 = Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment

RE: | Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the mformatlon provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014. .

[ 11 object to the variance application submitted by Medspring.
Comments:

/

{]Z(support and have no objections to the variance apphcatmn submitted by
Medspring,
Comments:

Name:

Address:

City,State Zip:

Owner’s Property Address: 409 ]essW
Signature: %’ /i

Pho.rrle/Email:‘ Lq/z %7/ é/gz_
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Digital Billboard Recommendations and Comparisons to Conventional Billboards

by
Ian Lewin Ph.D., FIES, L.C.
Lighting Sciences, Inc.
7826 East Evans Road
Scottsdale, Arizona 85260
www.lightingsciences.com

Abstract

This report summarizes several research projects undertaken related to billboard lighting. The
topics that have been addressed are:

»  Development of digital billboard luminance recommendations
* A comparison of luminances of conventional billboards and digital billboards
*  “Sky Glow” lumens entering the night sky from conventional and digital billboards.

L Digital Billboard Luminance Recommendations

Lighting Sciences, Inc., has undertaken research to develop a method for specification of
luminance (brightness) limits for digital billboards based on accepted practice by the
IHuminating Engineering Society of North America (JESNA). The recommendation is extremely
simple to implement and requires only a footcandle (fc) meter to be used.

The research establishes criteria for billboard luminance limits based on billboard-to-viewer
distances for standardized billboard categories. For example, a standard billboard-to-viewer
distance of 250 feet is used to establish the billboard luminance limits fora 14’ x 48’ foot (672
sq.ft.) bulletin.

The recommended technique is based on accepted IESNA practice for “light trespass.” Previous
outdoor lighting research has documented an established limit on the amount of light arriving at
a persom’s eyes to ensure that the source of the light is not offensive, or worse, potentially
dangerous. The technique is simple: the light level at the eye is measured in footcandles and has
an upper limit. The limit is low for areas that are generally quite dark, but considerably higher in
well lit urban areas.

A recommended specification for digital billboards is to use a limit of 0.3 fc over ambient light
conditions. To check if the level is acceptable, a footcandle meter would be held at a height of 5
ft. (which is approximitely eye height) and faced towards the billboard at the desired billboard-
“to-viewer distance. A reading of 0.3 fc or less above ambient light conditions would indicate
compliance. It should be noted that the footcandle level produced by the billboard is
characteristic of the billboard only; because the value of 0.3 fc is above ambient, it is not affected
by whatever the ambient level may be.
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The standards set forth in the report are based on the worst-case scenario of a driver or pedestrian
viewing the display head-on (directly at a 90-degree angle), while in practice most displays are
viewed at an angle. Since displays are generally viewed at an angle, the luminance (glare) is
substantially reduced.

Furthermore, the report provides values for billboard luminance of different color images and
notes that luminance levels are based on a worst-case scenario of an all-white display, which is
unlikely to happen, save for a malfunction. Knowing these values, and having established a
billboard luminance limit for a particular billboard, the allowable percentage of dimming setting
is also easily calculated .

The investigations and this report do not cover factors related to changing images and billboard
message movement. Issues that may be related to motorist attention are beyond the scope of the
work and use of the proposals in this study should be based on that understanding.

ii. Comparison of Conventional and Digital Billboard Luminances

A study by Rensselaer Polytechnic Institute Lighting Research Center has measured the
luminance of typical conventional billboards and has developed the maximum value of

luminance that can be expected. L.SI has compared the recommendations developed in this
report to the Rensselaer measured values. The digital billboards will be brighter, but only
slightly brighter, than the maximum luminance of conventional biltboards. L

i, Shky Glow

Sky glow is caused by lighting at night entering the atmosphere and being scattered by airborne
particulates. Sky glow may result from the use of lighting fixtures that emit light above a
horizontal plane so that it enters the atmosphere directly. The effect also is caused by light
reflecting from lighted objects, such as a road surface, a building or a billboard.

The study has evaluated the amount of light entering the atmosphere from a variety of lighting
installations. Measured in "sky lumens," the results allow a comparison to be made of different
lighting systems relative to sky glow. Specifically calculations have been made to compare the
sky lumens produced by conventional billboard lighting systems, both three and four luminaire
bottom mounted systems lighting a standard 14 x 48ft. billboard, to the sky lumens caused by
roadway and parking lot lighting.

Various scenarios have been used for the roadway lighting, combining residential and major
highway lighting in a typical neighborhood. Areas have been considered that consist only of
roadway lighting, as well as areas that contain both roadway and parking lot lighting.

The results of the study support a conclusion that the vast majority of sky glow is a product of
urban development. Even where full cut-off fixtures are used on all roadway and parking lot
lighting fixtures, and if there is an average of one billboard per square mile, over 96% of the sky
glow produced per urban square mile is from those sources and not billboard lighting, for the
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conditions examined. For the examples considered, a single three fixture billboard lighting
system produces approximately 2 to 3% of the sky lumens caused by roadway/parking area
lighting in the example one square mile area. For a four fixture billboard lighting system, the
range becomes roughly 2.5 to 4%. These figures can be prorated. For example, if there are two
such billboards per square mile, the percentages are doubled; if there is one such billboard per
two square miles, the percentages will be halved.

The exact percentages of sky glow are affected by the density of roadways/parking areas, the
type of lighting fixtures used and the lighting level provided, among other factors. It is
emphasized that the comparisons herein between billboards, roadway and parking lot lighting do
not and cannot provide an estimate of the actual percentage of sky glow attributable to
billboards. Significant sky glow is produced by multiple other sources such as ball fields, car
headlights, floodlighted monuments and buildings, and other outdoor lighting sources. However,
it is apparent that for the scenarios considered, the contribution of billboard lighting to sky glow
is small in comparison to that from roadways and parking areas. Excluding these other sources,
roadways and parking areas produce 96 to 98% of sky lumens, compared to the 2 to 4%
produced per billboard in the example urban square mile.

Digital billboards operating at the luminance levels recommended in this report produce much
fewer lumens into the night sky than conventional bottom mounted lighting systems. This is
primarily due to the elimination of the external luminaires, but also is a result of the
characteristics of the billboard pixel design whereby light in upward directions is reduced in
comparison to light sent below the horizontal in the direction of viewers.

Definitions

Luminance. Also known as photometric brightness, this is the “brightness” of the billboard as
seen from a particular angle of view. It is measured in candelas per sq. meter, also termed “nits.”

Hluminance. This is the amount of light from the billboard landing on a distant surface. It is
measured in footcandles (fc) or lux.

“Intensity. This is the candlepower, or concentration, of light emitted in a given direction from
the entire billboard.

Reflectance. This is a measure of the proportion, or percentage, of light falling on a surface that
is reflected by the surface.

SECTION A - DIGITAL BILLBOARD LUMINANCE RECOMMENDATIONS
Al. Introduction

This report has been prepared for the Outdoor Advertising Association of America (OAAA)
under the contract issued to Lighting Sciences Inc. for the development of luminance
(brightness) recommendations for digital billboards under nighttime conditions. Extensive
investigations have been conducted into methodologies that could be used to develop such
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recommendations, specifically addressing environmental impact and possible visibility effects on
drivers.

The following approaches can be used:

1. Develop billboard recommendations based on the control of possible glare to which
drivers may be subjected.

or 2. Produce recommendations founded on environmental impact, addressing the subject
known as light trespass.

Either of these methods can be used as a viable approach to providing an acceptable practice for
the control of digital billboard appearance, though the first method has disadvantages. In
analyzing these methods, strict attention has been paid to satisfying the following;:

1. The needs of the general public, including drivers.

2. The requirements of local government personnel, who may wish to incorporate
language into ordinances related to the use of digital billboards. For this, the
procedures must be straight forward and enforceable.

3. The needs of OAAA members, who require effective use of digital billboards, which
in turn requires adequate brightness for clear visibility.

The two approaches are addressed below.
A2, Method 1, Specifications Based on Driver Glare

Drivers on roadways at night where virtually any form of lighting is provided are inevitably
subjected to glare. Glare may be, for example, from oncoming headlights, street lights, or
commercial lighting, including billboards. There are recommended limits to the amount of glare
that can be produced by vehicle headlights (from the U.S. Department of Transportation) and by
roadway lighting (from the American National Standards Institute and the Illuminating
Engineering Society of North America —IESNA.) In particular, the extensive procedures that
have been developed by IESNA can, in theory, be used to produce limitations on digital
billboard luminance that will ensure that any glare problems created for drivers will be relatlvely
minor, in the order of glare often produced by a street lighting installation.

Lighting Sciences has conducted detailed investigations into this approach, based upon
publication ANSI IESNA RP-8-00, “American National Standard Practice for Roadway
Lighting.” The basic procedures for such a method would be to specify an allowable average
billboard luminance level that would ensure that the glare it produces does not exceed certain
limits. These limits would be based on the level of highway lighting that is present. For
example, higher billboard luminances would be allowed where a high level of street lighting is
provided. Publication RP-8-00 classifies highways into many different types, and there is a set
of recommendations for the lighting of each type. Thus using these principles for digital
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billboard specifications, there would be many different recommended billboard luminance limits,
-dependent upon the form of roadway lighting provided in the area.

After much consideration, Lighting Sciences does not recommend this approach for establishing
digital billboard luminance limits. The reasons include the following:

1. Publication RP-8-00 describes 14 different roadway classifications. These are based on
different roadway types (for example, freeways, major roadways, local roadways). There is a
further breakdown based on the level of pedestrian activity, which may be high, mediuvm or
low. Basing billboard luminances on this wide range would produce a complex system of
specifications that would lack the simplicity and clarity that is our goal.

2. Digital billboards are frequently visible from numerous vantage points. This creates an issue
of deciding which of the 14 different categories would be applicable if different levels of
roadway lighting exist in a general area.

3. There is further complexity in determining the amount of glare produced by a digital
billboard using the methodology of publication RP-8-00. The amount of glare is affected not
only by the luminance of a digital billboard, but by its distance from the driver. What
distance would be selected to perform the necessary calculations when the driver might view
the billboard from a wide range of distances?

4. The amount of glare is affected also by the location of the billboard with respect to the
driver’s line of sight. This changes as the driver looks in different directions and as his
location changes. What billboard position would be used?

5. The extent of any glare produced is dependent upon the billboard size. Recommended limits
" of luminance, if based on glare control, would be different for each billboard size.

Thus it can be seen that, because of all the variables involved, the establishing of realistic:
billboard luminance limits based on the RP-8-00 methodology would be exceedingly complex.
Even if simplifications were introduced, there would be problems in deciding which luminance
limit would be applicable to a given billboard. Checking and enforcement similarly would be
highly problematic. For these reasons, Lighting Sciences Inc. has not developed and is not
recommending a billboard luminance specification system based upon glare limitations.
However, in conducting the detailed study of this method and the second method that follows
below, it has been determined that if the method provided below is adopted, billboard
luminances will be such that producing a significant amount of glare to drivers from a single

~ digital billboard is unlikely.Situations where a multiplicity of such billboards appear in the -
driver’s field of view simultaneously require further research. More evaluation of this topic is
suggested using documents produced by other organizations.
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A3.  Method 2, Specification Based on Light Trespass
A3.1 Method Overview

“Light trespass™ is a term used in the outdoor lighting industry to describe light that falls outside
of the area that is primarily intended to be lighted. For example, if the lighting system for a
shopping center parking lot causes light to spill over into an adjacent residential neighborhood,
this would be considered to be light trespass. High levels of light trespass, as well as being
wasteful of energy, may have an appearance that is objectionable. Publication TM-11-00 of the
- IESNA provides a table of limits of light trespass for various “lighting zones.” These zones
range from “no ambient electric light” (dark rural areas) to “high ambient electric light”
(typically high use urban areas.) The limits are expressed in terms of the illuminance in
footcandles that the light source in question can produce at a person’s eyes, measured above the
ambient lighting that is produced by all other sources of light. The limitation values were
determined from an extensive human factors research project into the levels of light trespass that
may or may not be considered objectionable in the various zones. Application of the limits keep
light trespass to a low level that is unlikely to be considered objectionable to most persons.

Digital billboards are not the form of lighting that TM-11-00 was developed to limit. In fact,
digital bitlboards are specifically intended to be seen over a wide area, much of which may be
remote from the billboard itself. ‘Nevertheless, the principles of TM-11-00, in terms of the
calculation method and the limits it provides, can be examined to determine whether the
methodology can form a useful method of specifying billboard luminance limits.

Numerous calculations have been performed to evaluate billboard luminance in terms of the TM-
11-00 procedures. The calculations involved are simpler than those discussed above for RP-8-00
procedures, as they simply involve determining the illuminance in footcandles (fc) at the logation
of the eyes of a viewer. (Referred to as “eye illuminance.”) TM-11-00 provides four different

- eye illuminance limits depending on the lighting zone, E1 to E4, ranging from very low ambient
electric light to high ambient electric light. See table 1. (A description of each type of ambient
clectric light zone is included in Appendix B.)

Table 1 :
Eye Illuminance Limits (Light Produced by Billboard, above Ambient)
Zone Eye llluminance Limit (fc)
El Very low ambient electric light 0.1
E2 | Low ambient electric light : 0.3
E3 Medium ambient electric light 08
E4 High ambient electric light 1.5

To simplify billboard luminance specifications, it is proposed that all billboard luminance limits,
no matter where a billboard is located, arc governed by the values given in the above table for
zone E2. This will then produce a uniform method that does not require the lighting zone to be
known. The logic for choosing zone E2 is based on two considerations. Firstly, it is highly
unlikely that digital billboards will ever be used in areas described as zone E1. E1 applies to
inherently very dark rural areas where there is almost no electric lighting, such as national parks.
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Digitai billboards are likely to be used in zones E2 through E4. By using the limitations
specified by IESNA for zone E2, the specifications are very stringent; any billboard meeting the
E2 limits will be satisfactory for the higher ambient light conditions of zones B3 and E4. On this
basis, while any eye illuminance value could be used, this report recommends using only that
provided for zone E2.

Providing that a method is available to calculate the billboard luminance that will generate a
certain illuminance at the eye of a viewer, the illuminance limits of TM-11-00 can be converted
to billboard luminance limits. The conversion formula is provided below. It must be noted,
however, that this method is not totally straightforward, for there are variables that must be
considered for any given billboard, also discussed below.

A3.2 Determining the Maximum Allowable Billboard Average Luminance

The system for relating billboard luminance to the illuminance produced at the eye is briefty
summarized in this section. A more detailed coverage of this topic, and lighting units and terms
in general, is provided in Appendix A.

Billboard luminance (which refers to the average luminance or brightness of billboard) is
expressed in candelas per square meter, cd/sq.m., sometimes termed “nits.” The illuminance
produced at the eye, considered as landing on a vertical plane at the eye, is designated E, and is
measured in footcandles,

To determine the maximum billboard average luminance, L, that can be allowed so as to meet a
given illuminance limit at the viewer’s eye, E, in footcandles, the foliowing must be know:

e Area of billboard = § sq. ft.

« Distance from billboard center to observation point =D feet (as measured from a plan
view. Differences in height of the billboard and viewer normally can be disregarded,
as can lateral angle effects from the billboard face.)

. 10.76 D* E
Allowable maximum billboard average luminance, L = ﬂs—" cd./sq.m. (nits)

For example, to determine whether a billboard meets a particular limit for the IESNA publication
TM-11-00, the following steps are taken:

1. Select the applicable lighting zone. It is proposed that E2, an area with a low level of electrlc
_ lighting, be selected as a standard.

2. Find the applicable eye illuminance limit from table 1. If zone E2 is assumed, this will be
0.3 fc.

1
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3. Determine the billboard size. Assume for example a biliboard measuring 10 ft. 6 ins. x 36 fi.,
giving an area of 378 sq. ft.

4. Assume a distance to the viewer. Use 200 ft. (See discussion below).

These values are entered into formula 1 above.

10.76-200° - 0.3
378

Allowable maximum biliboard average luminance =

= 342 cd/sq.m. (nits)

It should be noted that the footcandle level produced at viewer’s cyes by a billboard is
independent of the ambient lighting in the area. Footcandles are strictly additive. If a billboard
produces 0.3 fc at the eye and the ambient illuminance is 1.0 fc, the total illuminance at the eye is
1.3 fc. If the ambient level is 2.0 fc, the total illuminance is 2.3 fc. The above methodology
establishes the illuminance at the eye produced only by the billboard, independent of the ambient
level. The actual measured illuminance is always the sum of that produced by the billboard plus
the ambient level.

A3.2.1 Viewer Distance

The distance from the billboard to the viewer, D in the above formula, has a significant effect on
the calculated allowable maximum billboard luminance. Billboards are typically viewed over a
range of distances, and so the choice of the value of D will be somewhat arbitrary. A short
distance such as 100 fi. is probably too smali for normal situations, and can produce a very low
luminance limit. On the other hand, a very large distance such as 1000 ft. will rarely be
applicable because viewers will normally be closer when reading the billboard.

It may be questioned whether a short distance should be used as a standard to guard against
_possible glare effects produced at the eyes of a person driving past a digital billboard.
Considering this, as a driver moves closer to a billboard that is positioned to the side of the
roadway and the driver is viewing the road ahead, the lateral angle from the driver’s line of sight
to the billboard increases. This angular effect causes any glare that the billboard may produce to
reduce significantly. (Reference: American National Standard for Roadway Lighting,
publication ANSI/IESNA RP-8-00, section A7. Glare reduces as the square of the angle from
the line of sight.) Further, as this angle increases, the light intensity (candelas) directed toward
the driver’s eye decreases, as shown by photometric testing of a sample billboard. (Lighting
Sciences Inc. test report no. LS1 21628). This effect also contributes to the reduction in glare as
the driver approaches and then passes the billboard. These two effects more than offset other
factors in determining the glare produced at the driver’s changing location: that is, glare actually
reduces as the driver’s distance to a billboard that is off the side of the road becomes smaller,
assuming attention is on the road ahead. '

In discussions with members of the advertising industry, it is apparent that billboard size and
viewing distance are related. Larger billboards are used to atfract viewers at a greater distance,




 Cllo-a0t4-000

while small billboards are provided where the observer is fairly close. On this basis, the viewing
distances, D, provided below are suggested for use with the formula, based on four prevalent

standard billboard sizes:

Table 2
Proposed Viewer Distance Values, D

Billboard Size Billboard D

Dimensions (fi) ft.
Small 11x22 150
Medium 10.5x 36 200
Large 14x 48 250
Very large 20 x 60 350

If there is a specific reason why a value of D other than as given above should be applied fora
particular billboard installation, this different value may be substituted accordingly in the
formula. It should be noted, however, that use of the above distances for the various biltboard
sizes, and the billboard luminance values so produced, have been field evaluated and appear to
be reasonable.

A3.2.2 Allowable Average Luminance and Billboard Size

For any given biilboard size, formula 1 can be used to compute the allowable average luminance
by incorporating the suggested distance value from table 2. The results for the standard
dimension billboards are provided in table 3.

Table 3

Maximum Level of Digital Billboard Average Luminance
Candelas per Sq.M. (Nits)

Proposed Standard
(Based on IESNA Lighting Zone E2)

Billboard . DF* Luminance
Dimensions (ft.) - f. (Cd./sq.m.)
11x22 150 : 300
10.5x36 200 342
14 x 48 250 300
20 x 60 - 350 ~ 330

*Based on an illuminance produced at the viewer’s eye of 0.3 footcandles.

** Distance measured at ground level to observer facing the biliboard perpendicularly
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A3.3 Digital Billboard Photometric Testing

A small sample digital billboard was supplied to Lighting Sciences’ laboratories in Scottsdale,
Arizona for photometric evaluation. This was a Prism electronic display with a 20mm pixel
spacing as commercially produced in November 2006 by Young Electric Sign Company. This
was tested using a model 6440 goniophotometer in accordance with the approved methods of the
Illuminating Engineering Society of North America. Tests were run for the device displaying
entirely white, red, green and blue colors respectively. The white color is not formed by
illuminating white LED’s but rather by a combination of red, green and blue LED’s. The white
setting that was used was 6800K.

The digital billboard was programmable for different levels of dimming. Tests were conducted
- to measure the luminance at 10% dimming steps from 100% down to 10%.

It was determined that the actual luminance reduction achieved using the various dimming steps
accurately corresponded to within a few percent of the dimming settings indicated on the
controller.

Data from the series of tests allow the calculation of the luminance of any digital billboard color
for full intensity or any level of dimming. Of specific interest were the luminances of a white
display because this is the maximum luminance color, as it is generated by the combination of
the red, blue and green LED’s.

A3.4 Determining the Allowable Dimmer Setting

If a biliboard luminance limit has been established by the methodology described above, the
photometric data can also provide the dimming setting to be used. .

Results of the testing indicated that the digital billboard produced a maximum average luminance
of approximately 7000 cd/sq.m. when displaying a completely white (6800k) image at full
power. In the above example, to limit the luminance to 342 cd/sq.m. the dimmer setting can be
computed as foliows:

. . Allowable luminance
% dimmer setting = —x 100
Luminance at 100% Setting

342

= x100
7000

=4.9%

This example ts for a medium billboard size measuring 10.5 x 36’. The dimmer setting will be
difierent for other billboard sizes because the allowable luminance changes per table 3. Table 4
presents the dimming settings calculated in an equivalent manner for the standard billboard
sizes.

10
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Table 4

Suggested Dimming Settings
Example for the Digital Billboard as Tested

Proposed Standard
(Based on IESNA Lighting Zone E2)
Billboard Dimming
Dimensions (ft.) Setting

11 x 22 4.3%
10.5 x 36 4.9%

14 x 48 4.3%

20 x 60 4.7%

It should be noted that table 4 is applicable only to the digital billboard that was tested.
Different types of billboards will produce different results, and therefore require separate
photometric testing. Dimming settings will change from one model to another because each
- may produce a different maximum luminance. :

A3.5 Noen-white Billtboards
If the digital image will never be totally white, higher % dimming settings can be used while

still meeting the luminance limit. The actual measured luminances for the sample billboard
measured in 2006 for a 100% luminance setting for different colors are:

White (6800k) 7000 cd/sq.m.
Red ' 1500 cd/sq.m.
Green 5100 cd/sq.m.
Blue 700 cd/sq.m.

For a normal image that includes mult'iple colors, the average luminance for a 100% setting will
depend on the proportion of colors in the mix. Software and instrumentation is available to
analyze billboard luminance when the billboard is being programmed.

A3.6 Monochrome Displays

‘The same methodology applies to monochrome displays as to the color displays described
above. For such displays, Equation 1 is used to calculate the allowable maximum billboard
average luminance. To calculate the dimming setting using equation 2, the luminance at the
100% setting for the monochrome display is entered. This value will typically be less than for
the white display of a colored billboard, and therefore a monochrome billboard can be run at a
higher percentage dimming setting, all other factors being equal.

i1
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A3.7 Adoption of the Method

This method uses the established and recommended procedures of TESNA to develop billboard
luminance limits. The procedure can be adopted by referring to the limits of IESNA publication
TM-11-00 as provided in table 1 above, with the suggestion that lighting zone E2 values be
used as a standard. Billboard-to-viewer distances are proposed to be as provided in table 2
above.

Table 3 summarizes the recommended maximum billboard luminance values based on tables 1
and 2. These can be adopted directly into an ordinance or set of guidelines.

The limitations of TM-11-00 were established through research conducted by Lighting Sciences
Inc. under a contract from the Lighting Research Office of EPRI (Elecirical Producers’
Research Iustitute). The basis of TM-11-00 was subsequently provided to IESNA to form the
publication. Field use of the values for various forms of outdoor lighting confirm that the
values are realistic and prevent undue annoyance to a majority of viewers, and thus appear to
have formed a satisfactory basis for specifying such lighting limits. '

The procedures outlined in this section of this report, method 2, specifications based on light
trespass, are recommended by Lighting Sciences Inc. for evaluation and possible subsequent
adoption by OAAA.

A3.8 Enforcement

After a billboard is installed, there will be cases where it is desired to evaluate the billboard
- luminance to ensure that it does not exceed the specified value. This procedure is extremely
simple and requires only a footcandle meter.

The biliboard luminance specification is based on ensuring that a certain footcandle level (above
ambient) created by the billboard is not exceeded at a chosen distance. Thus all that is needed
to check compliance is the measurement of the footcandles level at that distance with the
billboard on and off. The footcandle meter would be held at a height of 5 fi. (which is
‘approximately eye height) and aimed towards the billboard, from a distance as selected from
table 2. If the difference in illuminance between the billboard-on and billboard-off conditions is
0.3 fc, then the billboard luminance is in compliance. When conducting this check, the meter
should be at a location perpendicular to the billboard center (as seen in plan view) as this angle
has the highest luminance.

This check should include the measurement of an all white image displayed by the billboard to
evaluate the worst case condition.

Ad. Sﬁmmary of Proposed Method

Specification based on the light trespass limits adopted by IESNA in publication TM-11-00
appears to provide a manageable and technically viable technique.

12
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It is proposed to use the IESNA recommended limits for environmental lighting zone E2, low
level electric lighting, as a standard. This limits the maximum illuminance produced by the
billboard and measured at the eye of a viewer to 0.3 footcandles over ambient. It is further
proposed that the viewer be positioned from the billboard at ground level and facing in a
direction perpendicuiar to the billboard. The distance will be dependent upon the billboard size.

Under these conditions, to meet the 0.3 fc limitations, the maximum allowable billboard average
luminance will be as given in table 3 for various standard billboard sizes. The percentage
dimmer setting, expressed as a percentage of the billboard maximum luminance, can be
calculated from the table 3 luminance value, based on the maximum luminance of a billboard
being 7000 cd/sq.m. or some other known value.

Because these values have been derived from IESNA publication TM-11-00, which in turn is
based on an extensive human factors research project, adoption of such values should satisfy the
requirement that most persons will not find these billboard luminances to be objectionable.

SECTION B — BILLBOARD LUMINANCE : DIGITAL VERSUS CONVENTIONAL

The foregoing has provided recommendations for the average luminance limits for digital
billboards. It is of interest to compare these to the luminance levels found with conventional
billboards. Such billboards are most commonly lighted using luminaires designed for this
specific purpose, manufactured by the Holophane Company. Most instaliations consist of a ,
series of fixtures that use 400 watt Metal Halide lamps. Typically a 14 x 48 fi. large billboard is
lighted by four such fixtures mounted along the bottom edge of the billboard. Some billboards,
employ a lighting system using only three bottom mounted luminaires. Other designs may use
top mounted lighting in various configurations. An optical refractor or lens is used on each
luminaire to direct light onto the billboard, which increases the billboard luminance.

The luminance of conventional billboards has been addressed in a study by the Lighting
Research Center of Rensselaer Polytechnic Institute that was sponsored by the New York State
Department of Transportation. A technical memorandum has been developed titled “Evaluation
of Billboard Luminances™ dated March 31, 2008. This memorandum states the following:

~““... it is probably reasonable to expect that the luminance of a conventional billboard would not

be likely to exceed about 284 cd/sq.m. during the nighttime (assuming typical lighting practice
as represented by the IESNA and industry recommendations, and by the lighting systems used
on the billboards that were measured in the field)...”

The report indicates that the value of 280 cd/sq.m. (nits) is consistent with clean billboard
lighting systems using new lamps. This is also the condition used for testing the digital
billboard at Lighting Sciences’ laboratories as referenced above.

1t is thus anticipated that digitﬁi billboards operated in accordance with the recommendations
developed above, (300 to 342 nits, depending on size), will be brighter, but only slightly
brighter, than the maximum luminance of conventional billboards.

13
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SECTION C - SKY GLOW

Clt Introduction

A further factor, “sky glow,” has been addressed in relation to both conventional and digital
billboards. '

Sky glow is caused by light at night entering the atmosphere and being scattered by airborne
particulates. Sky glow may result from the use of lighting fixtures that emit light above a
horizontal plane so that it enters the atmosphere directly. The effect also is caused by light
reflecting from lighted objects, such as a road surface, a building or a billbeard.

1t is highly desirable to reduce sky glow in order to preserve dark skies. This is an
. environmental concern, as well as a significant factor mﬂuencmg the ability of astronomers to
study the night sky.

The amount of light entering the atmosphere from a variety of lighting installations has been
evaluated. Measured in "sky lumens," the results allow a comparison to be made of different
lighting systems relative to sky glow. Specifically calculations have been made to compare the
sky lumens produced by a typical billboard lighting system to the sky lumens caused by roadway
and parking lot lighting. Extensive work was conducted for conventional biliboards, then later
work compared newer digital biliboards to the conventional billboards. '

Various scenarios were used for the roadway lighting, combining residential and major highway
lighting in a typical neighborhood. Areas were considered that consist only of roadway lighting,
. as well as areas that contain both roadway and parking lot lighting.

It is emphasized that the comparisons herem between billboards, roadway and parking lot
lighting do not and cannot provide an estimate of the actual percentage of sky glow attributable
to billboards. Significant sky glow is produced by multiple other sources such as balifields, car
headlights, floodlighted monuments and buildings, and other outdoor lighting sources. These
have not been included in the analysis as quantitative measures of the sky glow that these
produce are not available.

C2.1 Conventional Billboards

A 14 x 48 ft. billboard was evaluated using both three and four bottom mounted Holophane
“Panel Vue” fixtures. Each was equipped with a 400 watt metal halide lamp rated at 40,000
tumens. Photometric test data were obtained from the manufacturer and computerized
calculations were performed.

All calculations were based on a 0.70 Light Loss Factor, or Maintenance Factor, to account for
the reduction of light output as the lamp ages and as the fixture collects dirt.

For both the three and four fixture lighting systems, the following quantities were calculated:

i
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Total uplight lumens emitted by the group of fixtures

Total lumens intercepted by the billboard

Total lumens intercepted by the billboard underboard

Total lumens emitted upwards by fixture that do not strike the billboard or underboard.
(Direct sky lumens)

Total lumens reflected upwards by the billboard

Total lumens reflected upwards by the underboard

Total lumens reflected upwards. (Indirect sky lumens)

The manufacturer’s data were used dlrectly, no additional shielding was assumed for the lighting
fixtures.

Results obtained for the three and four fixture systems in terms of total sky lumens are as
follows:

3 fixture system: 23,415 Ims
4 fixture system: 31,535 lms

These values will be affected by the reflectance of the billboard face material, which is
dependent on the lightness/darkness of the material. An average value of 25% was used, derived
from laboratory measurements of sample billboard face materials. A reflectance value of 2.5%
was used for the underboard.

No account is taken in these calculations of the angular direction of the uplight lumens as they
enter the atmosphere, which is llke]y to have some influence on the degree of sky glow that is
produced.

C2.2 Roadway Lighting
For this study, biliboard lighting was compared to roadway lighting. While it is recognized that
there are many sources of nighttime light other than roadway lighting, this form of lighting

usually constitutes a major source of uplight lumens.

L.ST has produced roadway lighting designs for three different roadway types and has computed
resultant uplight lumens, as follows:

Local roadway. Illuminating Engineering Society of North America (IESNA) specification is
0.7 footcandles average maintained lighting level, with a 6:1 average to minimum
uniformity. (i.e. The minimum footcandles at any pomt will not be less than one sixth of the
average.)

Collector roadway. 1ESNA specification is 0.9 fc maintained, 4:1 uniformity.

Major roadway. IESNA specification is 1.3 fc maintained, 3:1 uniformity.

In all three cases, “medium pedestrian conflict” per IESNA was asstmed.

15
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A Light Loss Factor or Maintenance Factor of 0.70 was used, so as to be equivalent to the same
factor used for the billboard calculations.

For each roadway, lighting system design has been conduced using a flat glass "full cut off”
fixture, and the older style "cobra-head semicutoff" fixture with glass bowl lens. The full cut off
fixture allows no light to escape above the horizontal, while the semicutoff fixture emits a few
percent of its total lumens above the horizontal.

Most existing roadways, particularly where the lighting was installed [5 or more years ago, will
use the glass bowl lens. Because of a desire to control sky glow, many agencies have now
switched to full cut-off optics. In any urban area, both types of fixtures are likely to be present.
By analyzing roadway lighting with each of these fixture types, a realistic range of possibilities is
examined.

For all designs, various pole heights were investigated. Each design was optimized to acquire
‘the maximum pole spacing that can be used while meeting the IESNA lighting specifications.
Thus the design procedures were similar to those used by typical roadway lighting designers.

For each lighting system, the following were calculated, all on the basis of a single mile of
roadway:

Total lumens failing on the roadway

Total lumens falling on the ground outside of the roadway

Total lumens.reflected upwards from the roadway

Total lumens reflected upwards from the ground outside the roadway

Total lumens emitted upwards directly from the fixtures. (This quantity is zero for the cutoff
fixture.) '

Typical known reflectance values were used for the road surface and areas outside the roadway.

Results of the computation, given in sky lumens per mile are as follows:

Local roadway, fuli cutoff fixture: 25,837 sky lumens per mile
Local roadway, semicutoff fixture: - 38,079 sky lumens per mile
Collector roadway, full cutoff fixture: 47,652 sky lumens per mile
Collector roadway, semicutoff fixture: 64,071 sky lumens per mile
Major roadway, full cutoff fixture: 153,355 sky lumens per mile
Major roadway, semicutoff fixture: 259,910 sky lumens per mile

C2.3 Comparison of Conventional Billboards and Roadway Lighting

Based on the above values, the sky lumens produced by one biliboard using a three fixture
lighting system are approximately equal to the sky lumens produced by: -

0.91 miles of local roadway with full cutoff fixtures .

16
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or 0.49 miles of collector roadway with full cutoff fixtures

or 0.15 miles of major roadway with full cutoff fixtures

or 0.61 miles of local roadway with semicutoff fixtures

or 0.37 miles of collector roadway with semicutofT fixtures.
or 0.09 miles of major roadway with semicutoff fixtures

" The sky lumens produced by a four fixture billboard lighting system are roughly equal to the sky
lumens produced by: :

1.22 miles of local roadway with full cutoff fixtures

or 0.66 miles of collector roadway with full cutoff fixtures
or 0.21 miles of major roadway with full cutofT fixtures

or 0.83 miles of local roadway with semicutoff fixtures

or 0.49 miles of collector roadway with semicutoff fixtures.
or 0.12 miles of major roadway with semicutoff fixtures

As another way of comparing the data, the total roadway lighting per square mile of an urban
area can be computed and compared to billboard lighting. An example city square mile has been
checked (in Denver, CO). For a typical urban built-up area, the following roadway lengths were
present in the selected 1 sq. mile:

Total length of local roadways: 21 miles
‘Total length of collector roadways: | mile
Total length of major roadways: 1 mile

The total sky [umens assuming all roadways are lighted for this square mile have been calculated
and are:

For all roadways lighted by full cutoff fixtures: 743,584 lumens
For all roadways lighted by semicutoff fixtures: 1,123,640 lumens

If a single billboard is situated in this example square mile, the perce.ntage of total sky lumens
created by the billboard lighting is as foillows:

Billboard sky lumens as % of total, for 3 fixture system, when roadways are lighted with full

cutoff fixtures: 3.1%
. Billboard sky lumens as % of total, for 4 fixture system, when roadways are lighted with full

cutoff fixtures: 4.2%

Billboard sky lumens as % of total, for 3 fixture system, when roadways are lighting with
semicutoff fixtures: 2.1% :

Billboard sky lumens as % of total, for 4 fixture system, when roadways are lighting with
semicutoff fixtures: 2.8%

Other assumptions for the density of roadway lighting and number of billboards can be similarly
determined. For example, if the roadway lighting is as above, but the density of billboards is
halved, the percentage sky glow from the billboards with be halved.
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In certain urban areas, the roadway lighting usage may be greater than in the selected example
area. There will likely be other sources of sky glow such as vehicle headlights, floodlighting for
buildings and sports facilities. In such conditions, the percentage contribution of a given amount
“of billboard lighting to the overall sky glow will be reduced. In yet other areas, roadway lighting
may be less than that illustrated above, and the proportion of sky glow produced by the billboard
will be higher. Further efforts under an extended research program could analyze large urban
areas and survey lighting usage by types.

C2.4 Parking and Roadway Lighting

As another example scenario, calculations have been made for a 1 square mile area consisting of
both roadway lighting and parking lot lighting. In this example, a parking lot size of one quarter
mile square has been included. The total length of local roadways has been reduced to 16 miles.
The parking lot is assumed to be lighted to an average level of 1.5 footcandles.

Because the parking lot is lighted to a higher level than the roadway it replaces, and because a
larger area is being lighting, the total sky lumens are increased versus the earlier example that
assumes the presence of roadways only.

The modified values of total sky lumens are:

For all roadways and parking areas lighted by full cutoff fixtures: 836,687 lumens
For all roadways and parking area lighted by semicutoff fixtures: 1,273,028 lumens

If a single billboard situated in this example square mile, the perccntage of tota sky lumens
created by the billboard Ilghtmg is as follows:

Billboard sky lumens as % of total, for 3 fixture system, when roadways and parking areas are
lighted with full cutoff fixtures: 2.8%

Billboard sky lumens as % of total, for 4 fixture system, when roadways and parking areas are
lighted with full cutoff fixtures: 3.8%

Billboard sky lumens as % of total, for 3 fixture system, when roadways and parking areas are
lighting with semicutoff fixtures: 1.8%

Billboard sky lumens as % of total, for 4 fixture system, when roadways and parking areas are
lighting with semicutoff fixtures: 2.5% ’

It should be noted that in this analysis, all lumens reflected from surfaces or emitted upwards
directly from the fixtures are assumed to enter the sky. This is probably true for most billboard
lighting systems. For roadway and parking lot lighting, however, reflected light may be blocked
by objects such as buildings or trees. If this blockage is 50%, for example, the above percentage
contribution of billboard lighting to sky lumens will be doubled. Nonetheless, even assuming a
scenario where all roadway and parking lot lighting sources are fully-shielded fixtures, the sky
glow caused by billboards is a small percentage of the overall sky glow, under the conditions
evaluated.
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C2.5 Evalunation Methodology

The above provides an evaluation methodology based upon certain assumptions; One billboard is
situated in a one square mile area, and various scenarios for roadway and parking lot lighting are
considered. For analysis of sky glow effects for an actual city, however, it is important to extend
the analysis to cover the entire city, taking into account the actual billboards present and other
lighting systems throughout the area. Preferably such an analysis will also include sources of
sky glow such as ballfields, vehicle headlights, floodlighting installations and other forms of
nighttime lighting.

It should further be noted that the percentage sky glow contribution from multiple billboards is
not additive. For example, if one billboard in a one square mile area produces 2.5% of the sky
glow, 40 billboards in the same area will not produce 40 x 2.5 = 100% of the sky glow. The net
percentage actually will be lower.

C2.6 Billboard Lighting Trends

The foregoing analysis is based on the lighting of 14 x 48 billboards using systems of 3 or 4 400
watt metal halide fixtures per billboard. Trends in lighting systems are towards lowering the
number of fixtures used, and to the use of lower wattage lamps. Effective lighting systems are
available using 3 or even 2 fixtures per billboard, and in some cases, 320 watt lamps are used.
Sky glow will be reduced very approximately in proportion to the total lumens used.

C3  Digital Billboards and Sky Glow

The scenario to be evaluated for digital billboards in relation to sky lumens is completely
different from conventional billboards: There is no reflecting billboard surface and no exterior
luminaires, as the digital pixels themselves are the light sources. Some light from the pixels is
emitted in directions below the horizontal where it provides the advertising message to viewers
and some light is emitted above the horizontal where it enters the atmosphere (unless blocked by
trees and structures). : :

The photometric test data for the digital billboard sample tested at Lighting Sciences’
laboratories has been examined, and calculations have been performed to determine the sky
lumens that will be generated for a typical 14 x 48 fi. digital billboard.

It is significant to note that the digital biliboard as tested is designed to direct the majority of its
light below the horizontal, in the direction of the viewer location. This is achieved by the use of
horizonal louver blades that are angled downwards and that run between adjacent rows of pixels.
This is illustrated in figure 1; in this figure, the lengths of the arrows represent the actual
intensities of the light rays in the various directions as documented in the laboratory photometric
test report. For example, light intensity emitted 20 degrees below the horizontal is more than
double the intensity emitted 20 degrees above the horizontal. This has the obvious effect of
reducing sky lumens versus that which would be produced if light above and below the
horizontal were equal. :

i
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Elimination of bottom mounted exterior luminaires commonly used for conventional biliboards
play a very significant role in the reduction of sky glow. For the example scenario detailed
earlier in this report, where a four luminaire bottom mounted system produces 31,535 sky
lumens, roughly 90% of those lumens are emitted into the sky directly from the fixtures.

For the digital billboard calculations, it was assumed that no dimming of the light output occurs
due to age, as the computerized controls can be set to overcome any LED light output
degradation with time. A Light Loss Factor of 0.90 was assumed to account for a possible 10%
loss due to the accumulation of dust and dirt.

For the conventional billboard discussed above, a 25% average reflectance was used in the given
example. A similar “message” was assumed for the digital billboard calculations, i.c., a
billboard luminance was assumed that would be created by an array of colors equivalent to that
used for the conventional billboard analysis, rather than an all white display. It was further
assumed that a 14 x 48 ft. billboard would be operated at 4.3% of full output at night, as
recommended in table 4 above. For these example conditions, the amount of light directly
emitted into the atmosphere by the digital billboard is 2260 lumens. This compares to the value
of 31,535 sky lumens for the example conventional billboard lighted by four bottom mounted
luminaires, and is 8% of that amount.

Digital billboards can be seen to offer a major opportunity to reduce sky glow if they are
replacing conventional billboards that employ a bottom mounted lighting system. This is a result
of the elimination of the external luminaires and the direct sky lumens they produce, and also
because of the design of digital billboards whereby less light from the billboard face is directed
upward versus downward.

Ian Lewin Ph.D., FIiES, L.C.
November 26, 2008
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Appendix A

Lighting Units and Terms

Several terms are useful in describing the light characteristics of digital billboards. See figure
Al.

Billboard Ares, S

A
v

Distance, D

" Figure A1

Candlepower. This is the intensity, 1, of light produced by the billboard in a particular direction,
and it is measured in “candeias.” For example, a billboard of a certain size will emit a certain
infensity of light in a direction perpendicular to its face. The intensities emitted in other
directions will be less than that in the perpendicular direction. If the billboard displays a white
image, this intensity will be higher than if the billboard face is any other color.

Candlepower does not change significantly with distance, providing the atmosphere is clear; the
intensity continues as the light rays move in a straight line until they strike a surface.

Luminance, 1., often called “brightness,” relates to the overali appearance of the billboard. It is
the candlepower emitted per unit area, and is expressed in units of “candelas per square meter,”
or cd/sq.m. Say a billboard that has an area of 2 square meters produces 400 candelas when
viewed from a direction perpendicular to its face, then its luminance is 40072, equal to 200
cd/sq.m. The term “nit” is also used. Such a billboards is said to have a brightness of 200 nits.
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The formula relating the billbeard size, luminance (or brightness) and the candlepower it projects
is:

Candlepower (in candelas) = Luminance (in candelas/sq.m. or nits) x billboard area (in square
meters)

or I=Lx8§ Al.

(L is in nits, S is in sq.m.)

Tlluminance, E. This is a measure of the amount of light that is intercepted by an object that is
illuminated by the billboard. 1lluminance is measured in “footcandles,” and is dependent on the
distance from the billboard, as well as the candlepower the billboard produces. If a viewer is
looking at the billboards, the illuminance at the viewer’s eye, E,, can be found using the “Inverse
Square Law,” which states

Candlepower (in candelas)

[lluminance (in footcandles) = - ——
Distance” (in feet)

or _ E,=— A2,

The value of I from equation I can be substituted into equation 2 to give

_LxS§

E, 02 A3

Equation 3 is very useful because it relates billboard size (S), billboard luminance (or brightness)
(L), and gives the footcandles (E,) that will be produced by the billboards at a distance, D feet. [t
can be rewritten:

L= Y Ad,
S

L is in nits, E, is in footcandles,
D is in feet, S is in sq. meters

Otherwise, if the area of the billboard, S, is in square feet, the equation becomes

_10.76D*E,

S

L AS.
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L is in nits, E, is in footcandles,
D is in feet, S is in sq. fect

The illuminance, E, can be measured casily with a relatively inexpensive footcandle meter at a
measured distance D feet from the billboard. Figure A2. The area of the billboard, S,
presumably is known. Inserting these values of E, D and S into equation 5 allows the luminance,
L in nits, to be calculated.

Eye

=

/

Footcandle Meter

h 4

Y

L 4

Figure AZ. Measuring Illuminance (in Footcandles) at the Viewer's Eye Location

Eye Location

Nit Gun

Figure A3. Measuring Billboard Luminance (in Nits) Using a Nit Gun Aimed at Billboard

L, the billboard luminance, can also be measured with a “nit gun”, which is a luminance meter
that can be pointed at the billboard. Figure A3. However such devices are more expensive and
. less readily available than a footcandle meter.

Because of the simple relationship as given in equation A5, billboard luminance specifications
can be written in terms of footcandle limitations at a certain distance. For compliance checking,
if the footcandle value produced by the billboard and measured at a prescribed distance is at or
below a specified level, then it will be known that the billboard luminance meets the desired
limitation.
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Appendix B
Description of the Lighting Environmental Zone (from IESNA publication TM-11-00)

El. Areas with intrinsically dark landscapes. Examples are national parks, areas of outstanding
natural beauty, or residential areas where inhabitants have expressed a strong desire for strict
limitation of light trespass.

E2. Areas of low ambient brightness. These may be suburban and rural residential areas.
Roadways may be lighted to typical residential standards.

E3. Areas of medium ambient brightness. These Will generally be urban residential areas.
Roadway lighting will normally be to traffic route standards.

E4. Areas of high ambient brightness. Normally this category will include dense urban areas
with mixed residential and commercial use with a high level of nighttime activity.

Note: The above descriptions are being considered for revision by IESNA at the time of writing
this report. The categories are not changed, but the descriptions are more extensive for clarity.
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Roll# 0102020121

City of Austin
Application ta Sign Review Board
Sign Variance

WARNING: Filing of this appeal stops all affected construction activity.
PLEASE TYPE AND COMPLETE ALL REQUESTED | MFORMATION,
STREET ADDRESS: 517 South Lamar
LEGAL DESCRIPTION: Subdivision-Bobby Layne Subdivision
lot{s}i Block Outiot Division plat book 8, page 146
I/We Gregg Farrar  on behalf of myself/ourselves as authorized agent for Wedspring Urgent Care / CRG

Operating Cormpany LLC, affirm that on the 6th day of April in the vear 2014, hereby apply for a hearing before the

Sign Review Board for consideration to:
[ 1Erect (] Attach [Jcomplete [ JRemodel [ Maintain

A second freestanding pofe sign on south end of fot, lot currently has one existing pole sign {erected 1958-Bobhby
Layne’s Bowl-O-Rama){Exhibit A), existing sign (141sf) is “iconic” south Aystin and currently used as a muiti-tenant
sign with Bicycte Sport Shop being the primary user {Exhibit A}, modification to the existing sign s restricted by
code, 25-10-152, as to the amount of work that can be performed to the existing pole sign. Some of the restrictions

imposed:

&) Cannot “increase the ilumination of the sign”.
b} Must reduce the sign area by 20% as well as the helght by 20%

This limits the sign area available for a new husiness to establish a neighborhood identity,
in a C5-V zoning district, located within the Commerciaf Sign District,

i your variance request is for a reduction in sethacks or height limits, please contact Lena Lund with the Electric
Utility at (512) 322-6587 before filing your application with this office to discuss your request. The Electric Uititity will
recommend the board deny your request if it will result in an encroachment into an electric easement or a NESC
violation. '

NOTE: The Board must determine the existence of, sufficiency of and weight of evidence suppuorting the findings
described below. In order to grant your request for a variance, the Board must first make one or more of the findings
described under 1,2, and 3 below; the Board must then make the finding described in item 4 below. if the Board
cannot make the required findings, it cannot approve a sign varidnce.




Therefare, you must complete each of the applicable Findings Statements as part of your application. Failure to do so
may result in your application being rejected as incomplete. Please attach any additional support documents.

VARIANCE FINDINGS: [ contend that my entitlement to the requested variance is based an the following findings:

1. The variance is necessary because strict enforcement of the Article prohibits any reasonable opportunity to
provide adequate signs on the site, considering the unique features of a site such as its dimensions, {andscaping,
or topography, because:

a. the existing iconic sign Is undersized based on current code, (25-10-130.F,2.A.C)which allows for “0.7sf
for each linear foot of street frontage”, with a street frontage of 356 feet (0,7 x 356=249), 249sf is
allowed-141sf existing=108sf unused (Exhihit B)

b. the property sits at the end/start of a bend in the road,

I while heading north as you navigate thiough the bend the building is barely visible and the
existing pole sign is hardly recognizable amid the buildings and the power poles and tines, as
you leave the bend the pole sign and building become visible, pole slgn not readahle at this
point, (Exhilit €}

it. while heading south as you proceed through the Barton Springs Intarsection the existing pole
sign is recognizable, left turn into property is restricted by the left hand turn lane onto Barton
Springs, the designated turning lane into the property starts once you past the existing pole
sign, often vehicles pause and attempt to enter the first drive aisle cutting through turning lane
traffic which causes undue congestion at this already busy intersection. (Exhibit )

2, The granting of this variance will not have a substantially adverse impact upon neighboring properties, because:
a.  With the lot being rectangular shaped the proposed sign is 220 feet south of the existing lconic pole
sigh which exceeds the distance often used between other neighboring properiles pole signs.
b. Sign has been designed to have that “South Austin” feel and wilf Improve the “sea of parking lot” now
seen when traveling on Lamar by adding a planter and accent lights and not making it just 4 pole in the
- ground with a sign on it. (Exhibit £) -
¢. The proposed sign is “undersized” by what is allowed by code;
i, Code allows fora 30" highysign, the proposed is only 20° itéight
i, Code allows for 249 sf of signage, the proposed is only 80sf, with the existing being 141sf, if
variance is approved total signage would stilf be less thas the aliowabie square footage by 8,

3. The granting of this variance will not substantially conflict with the stated purposes of this sign ordinance,
bacause: '

a. ' City Code 25-10-131.C makes allowsnce for an additional fraestanding sign on lots exceeding 400 feet
of street frontage, this property has a 356 foot frontage which is 11% less, based on the road
configuration and existing building the “site line” of drivers exceed that in either direction,

b, The total square footage of the proposed sign and the gxisting iconic sign will be less than that allowed
by city code 25-10-130.F.2.A which alfows for 249 square foot of slgn with a maximum height of 30
feet, both signs together will not exceed the square footage allowed by 3%, proposed sign helght is 207,
a third less than what Is allowed in the €S-V sign district.

and




4. Granting a variance would not provide the applicant with a special privilege not enjoyed by others similarly or

potentially similarly situated, because; The variance request has been submitted not ta ask for any additional
height or syuare footage, it is baing requested due to some unusuai circumstances, there's dealing with the
legacy of “Bobby Layne's Bowl-O-Rama”, and the current usage of the sign which has heen untouched since
1989, with over 25 years in business at this location the Bicycle Sport Shop Icon {gear) has become
synonymous with the existing pole sign very much the same way it was often recognized by the #22 foothall
player that was a part of the sign after being first installed in 1958.

a. Musicmaster and Bicycle Sport Shop have shared the building since 1989, both are and always will be
authentic pieces of South Austin icon'c history, patrons visit knowing them simgly by the location and
not baing aware that Musicmasters has relocated, as an Austin based business establishing our identity
in the Bouldin Creek and Zilker neighborhoods we ask only te adeguately represent our husiness,
allowing us too, to become as fconic 3s those we follow.

APPLICANT CERTIFICATEE t affirm that my statements contained in the complete application are true and correct
to the best of nowledge and belief,

o
sighed 2750 QAL L Mail Address 1250 South Capital Of Texas, B1-500

City, State, & Zip Austin, Texas 78716

Printed Gregg Farrar Phone {512) 861-6399 Date April 5, 2014

OWNERS CERTIFICATE ~ | affirm that my statements contained in the complete application are true and correct

to the best of my knowledge and belief,
'ngnedﬂ/cj"l;{g M—cﬁh@ Gray Properties  Mail Address: PO Box 50202

City, Sgile, & Zip Austin, Texas 78763-0202

Printed Jack 5. Gray ir. for Murphey Gray Properties Phone 512-477-6566 Date 04-07-2014

ADDITIONAL INFORMATION TQ BE SUBMITTED WITH COMPLETED APPLICATION: (FAILURE TO SUBMIT ALL THE
REQUIRED MATERIALS WiLL RESULT IN NON-ACCEPTANCE OF THE APPLICATION. LATE BACKUP MATERIAL WILL
BE ACCEPTED UNTIL 9:00AM THE MONDAY PRIOR TO THE MEETING. THERE WILL BF NO EXCEPTIONS.

SITE PLAN: Must be drawn to scale, showing present and proposed construction and locations of existing
structures on adjacent lots.

All Sign Review Board cases must submit location and elevation drawings, drawn to scale, in addition
to the site plan required.

APPLICATION FEES: Residential:  See Current Fee Sched ule for Applicable Fees,
Ali Other: See Current Fee Schedule for Applicable Fees.

o Fwinaustintexas.gov, entf/fess




N - 778 susJecT TRACT
[~ penDinG CASE CASE#  C16-2014-0006

L _ . ZONING BOUNDARY

1"=200"

Address: 517 SOUTH LAMAR BLVD

This product is for informational purposes and may not have been prepared for or be suitable for legal,

engineering, or surveying purposes. It does not represent an on-the-ground survey and represents only the
approximate relative location of property boundaries.

This product has been produced by GTM for the sole purpose of geographic reference, No warranty is made
by the City of Austin regarding specific accuracy or completeness.
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Exhi-it A

Bobby Layne’s Bowl-O-Rama

Current Sign 2014
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Exhibit D

Street Frontage 354.36 feet

517 South Lamar
Austin, Texas
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Exk" 't C

Northbound, building totally hidden, pole sign not visible
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Southbound at Turning Lane
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Variance Ap: ation Property Owner Notificat’ " List

Prop. ID Praperty Owners Address of Property
100030 {919 S Lamar LP, 1106 W, 38th Street, suite 200, Austin, Texas 78705-1037 1200 Treadwelf
South Lamar Apartments-Limited Partnership, 5847 San Felipe Street, Suite
- 101867 {3600, Houston, Texas 77057-3263 809 S. Lamar
101870 |Kris Hawkins, 5716 W. Highway 290, Suite 200, Austin, Texas 78735-8721 611 S. Lamar
Associated General Contractors of America-Austin Chapter, 609 S. Lamar, Austin,
101871 |Texas 78704-1505 609 S, Lamar
101872 |613 South Lamar LLC, 400 W. 15th Street, Suite 808, Austin, Texas 78701 613 S. Lamar
101873 |801 LTD, 701 5. Lamar, Suite C, Austin, Texas 78704 701 5. Lamar
101874 |IK & GM Dismukes, PO Box 9962, Austin, Texas 78766-0962 1215 Barton Springs
State of Texas Youth Council, Rebecca Benton Russell, 5508 W, Highway 290, .
101879 [Suite 201, Austin, Texas 78735-8818 . 1209 Barton Springs
101903 |PT Apartments LLC, 516 Dawson Road, Austin, Texas 78704 516 Dawson Road
101904 |P P T Development LP, 1301 W. 25th Street, Suite 510, Austin, Texas 78705-4236 502 Dawson Road
101905 |P TLotLP, 1301 W. 25th Street, Suite 510, Austin, Texas 78705-4236 Dawson Road
102027 [Daniel-Daniel LTD, 723 Main Street, Suite 810, Houston, Texas 77002-3318 1003 Barton Springs
103190 |Serendipity Properties, PO Box 161842, Austin, Texas 78716 600 South Lamar
103191 |Calhoun Smith Distributing Campany, PO Box 6156, Austin, Texas 78762-6156 608 South Lamar
103192 |[lennifer Floyd, 1300 Bluff Street, Austin, Texas 78704-1514 1300 Bluff Street
103196 |iydia Zaidman, 609 Josephine Street, Austin, Texas 78704-1531 609 Josephine
103157 jWilliam Willis, 607 Josephine Street, Austin, Texas 78704-1531 607 losephine
103198 }Michael & Kathleen Halbert, 3006 Oakcrest, Austin, Texas 78704-6230 605 losephine
103199 |Kimberly Kohlhaas, 603A tosephine, Austin, Texas 78704 603 Josephine
103200 |Susana Perez, 601 Josephinea Street, Austin, Texas 78704-1531 601 Josephine
103201 |Perry Abbenante, 1400 Hillmaent Street, Austin, Texas 78704 1400 Hillmont
103202 Stephen & Jane Sharpe, 2104 Paramount Avenue, Austin, Texas 78704-3936 1402 Hilimont
103203 |Simone Wicha, 1404 Hilkmont Street, Austin, Texas 78704-1521 1404 Hiltmont
103204 |Thomas Neal Hull, 1502 Hillmont, Austin, Texas 78704-1545 1502 Hillmont
103205 |Jon Lees, 1504 Hillmont Street, Austin, Texas 78704-1545 1504 Hillmont
103224 |Michelle Weisblatt, 1406 Hillmont Street, Austin, Texas 78704-1521 1406 Hilimont
103225 1iloan Cambron; 15600 Hillmont Street, Austin, Texas 78704-1545 1500 Hillmont
102311 [Draker Enterprises, 800 South Lamar Boulevard, Austin, Texas 78704-1510 800 South Lamar
103359 [RGR 500 LLC, 224 Spyglass Road, McQueeney, Texas 78123-3417 500 South Lamar
1210 Barton Springs Road Venture LLC, 1209 Havre Lafitte Drive, Austin, Texas
103842 '|78746 1210 Barton Springs
104348 |Robert McGinnis & Richard Hardin, PO Box 5628, Austin, Texas 78763-5628 319 South Lamar
LNR Enterprises Management LLC, 3400 East Palm Valley Boulevard, Round
104350 |Rock, Texas 78665 221 South Lamar
104380 Joecarp Partners LP,210 Barton Springs Road, Austin, Texas 78704 400 losephine
104384 |Harold Tiedt, 6020 Morning Dew Dirive, Austin, Texas 78749-1310 1400 Barton Springs
104386 |Ballards Incorporated #4, PO Box 30462, Austin, Texas 78755-3462 1418 Barton Springs
104387 jThomas & Teresa Bergstrom, 6102 Open Range Trail, Austin, Texas 78749-2801 409 Jessie Street
Crockett & Helen Crockett, 705 Sparks Avenue, Apartment C, Austin, Texas
104388 1{78705-3154 424 South Lamar
104390 |Crockett Partners Ltd., PO Box 2066, Austin, Texas 78768-2066 1200 Barton Springs
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Property ID;
Geo 1D:
Fype:
Legal Description:
Location
Situs Address:
Neighborhood:
Mapsco:
Jurisdictions;
Owner
Owner Name:
Mailing Address:

101876

0102020121

Real

LOT 1 LAYNE BOBBY SUBD

517 S LAMAR BLVD TX 78704
465CN

614D

0A, 01, 02, 03, 23, 68

M & B INVESTMENT COMPANY INC
» 2601 WOODMONT AVE, , AUSTIN, TX 78703-3260

Property
Appraised Value: $3,500,982.00 J
o
http ://propaccess.traviscad.org/Map/View/Map/1/ 10187672013 L PropegyﬁACCESS j
i £ 5 drawn from this

Map Bisclsimer; This tax map was compitad so}e!vfﬁrﬂ;ecmof?m.mmmbymmd@mmmmapmgmmnotnmrﬂyamhammappm.surveﬁngor g
Information ared!emquns'bﬂltynfﬂmuser.TheTCADmakesmdalms,pﬂ- Eses of hout the Ye oF o y of this Inf: fan and y disclaims liabfity for any ertocs and omissiens. The mapped data

doas not constitzte a legal document.




medspring.com

oL o One Cielo Center
Gemicars 1250 South Capital of Texas Hwy
Suite 500 » Austin, TX 78746

L

P: 512.402.6242
F: 512.632.0691

Mr. & Mrs. Neighbor
123 Main
Austin, Texas 78704 ) b AN D l 6

Dear Mr., and Mrs. Neighbor, “ < / I ‘7['

We are making an application to the Austin Board of Adjustment for a variance
which we will need to install a pole sign for our newest center in Austin located at
517 South Lamar, next door to the Bicycle Shop in the old MusicMasters location.
Since your property is close to this location, we wanted to let you know of our
application and so that you can provide the Board of Adjustment with any
comments, should you so desire.

Enclosed is a copy of our application materials, which we submitted to the Board of
Adjustment, for you to review. Our request is on the Board of Adjustment calendar,
for their meeting on May 12, 2014.

If you do not have any objection to our request, we would appreciate your signing
the “consent” that is attached to this letter and returning to us.

Naturally, in the event you have any questions, please feel free to reach out to me *
directly.

Respectfully,
Gregg Farrar

Construction Manager
Medspring Urgent Care




medspring.com

‘ One Cielo Center
urgentcar 1250 South Capital of Texas Hwy
Suite 500 «» Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704 l
S bm D €

Sign Variance Request

Additional Pole Sign ¢ [ 3 [ / +

1 have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

11 object to the variance application submitted by Medspring.
Comments:

1 support and have no objections to the variance application submitted by
Medspring.
Comments:

Name:

Address:

City,State,Zip:

Signature:

Phone/Email
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CITY OF AUSTIN BOARD OF ADJUSTMENT

MedSpring — Sign Variance Proposal - 0006
May 12th, 2014

MedSpring Proprietary and Confidential



...PROVIDE QUALITY, CONVENIENT & EFFICIENT CARE...

-4

Quality care Convenient care _Big savings
* Physician 9am-9pm every day » Clean, comfortable rooms * Average visit under 45 minutes
* Digital x-ray and lab equipment * Average 4.9 of 5 stars * Typically save $1,000+ vs. ER

* Electric medical record

qummwm\sn , MedSpring Proprietary and Confidential 2



3

IMPORTANCE OF SIGNAGE

“Walk/drive by” Signage drives awareness *  Worst-performing location with
~20% of average volumes

“Advertising” * Objective: easy to find for distressed
. person who is unfamiliar with area

==— Signage important to locating

“Referral” * Comments from patients regarding
difficulty locating

stmmgQ MedSpring Proprietary and Confidential



MEDSPRING’S SIGNAGE GOAL

* Propose an pole sign that will allow medical patients a clear
view of MedSpring’s location and integrate well into the
community landscape.

* Service the medical needs of the community members cost
effectively.

° Keep the “iconic” 1958 sign intacted.

* Increase the ambient light in an area that the sidewalk is dark
due to a gap in telephone pole lighting.

° Keep the existing number of parking spaces in our center.

EQQMEQQ MedSpring Proprietary and Confidential



RIGINAL BOBBY LAYNE’S SIGN - 1958

SQQMUNMHQ . MedSpring Proprietary and Confidential
i



AERIAL PICTURE OF CENTER

R

o

Red circle is existing “iconic sign”.
Blue circle is MedSpring proposed sign.

5@Q%§Q ‘ . MedSpring Proprietary and ogmamnzm__



TRAVELING NORTH ON S. LAMAR - PICTURE 1

]

Due to the curvature of 8. Lamar and the building set back the facade is concealed by
neighboring buildings.
Blue circle is location of proposed sign. -

EQOb\\l\/\,\SQ MedSpring Proprietary and Confidential 7



Due to the curvature of S. Lamar and the building set back the fagade is concealed by
neighboring buildings. . .
Blue circle is location of proposed sign.

stmmV\:NQ MedSpring Proprietary and Confidential



EXISTING ICONIC SIGN LIT AT NIGHT

Due to the dated exterior lighting, the lower portion of the sign is not visible at night. Also,

since the sign is “non-conforming” there cannot be any illumination added (e.g. neon or
channel lighting) or electrical modifications. _

SQQM§Q - MedSpring Proprietary and Confidential



FACING SOUTHBOUND AT NIGHT
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FACING SOUTHBOUND AT NIGHT

Biue oval is the location of the proposed sign, which will help illuminate dark sidewalk
portion.

qumb\. NBQ o MedSpring Proprietary and Confidential
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TRAVELING NORTHBOUND AT NIGHT

Blue oval is the location of the proposed sign, which will help illuminate dark sidewalk
portion

SQOgQ . MedSpring Proprietary and Confidential
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THE PROPOSED SIGN — ORIGINAL VERSION

3. U_mﬂ:.__.ﬁ_.ﬂm@. _q. _ _9‘__““%%,&__,__%%8:.:,_.,,:,,_,_.Eﬁ,._ﬁm_., .

| SCOPEOFMIORKs  FABKCATE Aub IRiaLL

GEQ) :
AL CABIET PAITED P 30K GRIH, 1* S
JAE" T WHITE PLES W/ GRS SUNACE %z?_:

L1HE GREEN YINHL
WRITE LEDS

NOJTED AL, PANELS PARTED PHS 450 BLLE
ERD OF P0LE COHEA 1 REWAITE POLICKRDOUAATE Wi/
FINST SURFACE 3H-3E30-E35 LIME GREEN YINYL
(MEETSi0g)
WAITEAED ALEMINATION, E0GOTO KOTATE

AT WHITE PAEX EACE Wi 34 3830136 LEHE GREEW
¥INYL W/ WEEDED GMPHICLI®  HOLIDAE GREEN TR
1060 10 BE BOUBLE FALEAND ABINTE LM POE (QVER ©
DRENING.

4357 ! : GACAN 3500 J6MHM RGE DISPLAY
HODEL MO AF-3SO4B KIS0 16-RGE-2Y

J : UMD ELNES FCOPY 35 CAMACTEAVINE
m EQ.QMU,%. uwwm o i L. , CHRRACTER BEIGHE 54 36
: Eﬁmzﬁ care ig

’ s — - W E&:E.ﬁ%&igﬁﬁ:wﬁ%& .
: _ : : | HOES; VAT HTERIONS FOR INCAEASED LLEAANTON,
: Eﬁmhn-m:m , _ — D | 84¢EHTS) REVERSE CHANRER LETres
U medsorng T —
Urgentcare ; ‘ 54 AFTURWS P FACE, 304 LEAREEANEACLS
Bivrsic o WIRSTSATAE D80 D4 U GREER YO/
hysicians : .

: . M-I O BWERATL
Gam-9mmn [ WHITEREDS

R

[

HIGHT VIEW

5 LEWIS mﬁz e

I 5 1 &8 B LIS n o 19 2 7 This draving & Cie property of Lewis Sign & ol righ
T T S e gt

smqmgb MedSpring Proprietary and Confidential 13



THE vavOmmD m_QZ Im<_mm_u <mmm_02

. _Emnmb:am

:@mi care i

STREETSIDE ¢

..335:

79.78 TOTAL SQ. FT.
]

o,y

= medspring
yrgenicare

Physicinnsg
Sami-Opun

HIGHT ¥IEW

o

_DOUBLEFACEPYLON. .. SCALE W =) §

FONT: CUSFOMER SUFPLIED

S
.. n.mnﬂa _mﬁamn_:__._ﬁ._mﬂmum .
i CHAMNEL AEFTERE:  NEVERSEAIT CUANMEL LETIERS:

' BCOPEOF WORK:  FARMOATE ah0 INSTALL
- QUANTII:

| CABINER:

+ EMCE;

- ILEMMINATION:

NELY)

ALUAIRUH CABINET THINTED P Jébe GREEM 2° RE:E 3
3167 #7028 WHITE PLEX Wy $3RST SURFACE 3% 3330 E K

LEHE GREENVENIL.
WHITE CEDS

ROUTED ML PASELS 2AN3ED PHS 459 BUUE

EAD OF FOLECQVENT) BE WHITE POLNARBONATE W/ °
FLEST SSRFAEE 3-3430:036 LIHE GREEN VINIL
(SREEFSIDE)

WHITE LEG ILLERIRTIDR L0G0 TO AOTATE.

#7318 WHITE FLEX FACE W/ 31 16300834 LIKF GREGY ,.

VINTL W/ WEEDED GAAPHICE* KOLIBAY AEEN TRIHLAR,
LDG TD BE-DEUBLE FACE AXD ROTATE {N POLE (Q¥EK |

OPEHING.

GRLAXY 3500 HKH NG DiskLer

HODEL N, 1E-D500-48 XI40. S NCHLTY -
¥ 10§ UIMES OFCOPY 3 CHAVCTERSALERE
CHARACTER HEIGHT: 54 31

.
ALUHINJH CABINET PAIWEED 2HS 3tk GREEN. ™ TAINERS, |

HITE ETERFONS FOX INEAEALED RLUNINATIO.

<125 ALUA EACES FPH MICA 342 RUSKRED ALTMIN G
57 O3 SETRICE F{H EACE, 114" CLEAR LEXAN BACES

. W/HARY SUNERLE 3N 3630.136 LIKE GREER ¥NVL/

- JH0.57 DITHIK BLUE YL

o

" KEDFRING

= LEWIS munuz T

qmdn._:m_.m_.uaw... “TH Graving & O Bropersy o Urers
I

Tiw

Modified the “check marks” to straight lines based on a homeowners feedback.

medspring

MedSpring Proprietary and Confidential

14



dehnRasa cmark Comimission
Mike Ward, Pioneer Farms

Tere O'Connell Iry Ham Otk Mase
immietiate nn S: Grgham Peler Flaga Maxson 2ten The
Pasifresdent  Sadndra Kik Alyson MeGee Stephen Wehb STAFF
Jaequi Schraad
Executive Birector

—AUSTIN—

April 21, 2014

Gregg Farrar

Construction Manager
MedSpring

1250 5. Capital of Texas Hwy
Building One, Suite 500
Austin, TX 78746

Sent via e-mail

Re: 517 S. Lamar sign for MedSpring
Dear Mr. Farrar,

Tharik you for presenting your case to Preservation Austin about your request for a sign variance

for MedSpring at 517 South Lamar. Our understanding from your presentation is that the

variance as requested will ultimately aliow the existing Bicycle Sport Shop sign--originally a sign

for Bobby Layne’s Bowl-O-Rama -~ to remain intact as it curréritly stands. S

While most factors.of this case are outside Preservation Austin’s usual scope of attention, we
acknowledge that the existing sign has some historic value and that it contributes to the
character of the neighborhood. We thérefore express cur support for MedSpring's efforts to
respect the context of the original built envirenmant and for yaur desire to maintain South
Austin's historic integrity.

Preservation Austin appreciates MedSpring's request to retain the sign with its original cabinet
intact. This allows for the possibility 6f future restaration of the Babby Layne’s Bowl-O-Rama
sign, and preserves its original shape and sizé so it displays the Mid-century character of South
Lamar’s commercial corridor.

We thank yoi: for your effarts to preserve Austin’s past, and wish you luck in your endeavors.

Emait; Info@presarvationaustin.org Phone: 512-474-5198 Fax: §12-474-8%87 P.O. Box 2113 Austin, Texas 78758-2113




613 South Lamar, LL.C
613 South Lamar

Austin, Texas 78736
April 28,2014

To: Board of Adjustment

RE:  Medspring Urgent Care
517 South Lithar
Austin, Texas 78704

Dear Board of Adjustment,

I'am writing in reference to the sign variance request of adding an additional pole
sign on 517 South Lamar by Medspring. As an adjacent property and business
owner, we are very supportive of Medspring and their variance. In fact, we are very
supportive and excited to have Medspring as a neighbor. Their medical service will
be a fantastic resource for our employees and other people in the neighborhood.
Medspring being able to haye a visible sign on the street for people in need is truly
important.

Please let me know if you have any questions. I can be reached at 512-426-9994,
jscott@stubbsbbg.com.

Best regards,

- Manager




April 17,2014
City of Austin

Sign Review Board

: ~ Re: Variance request for 517 S. Lamar Bivd
1T 5. LAMAR BLYD

RUSTIR TERAS 78704

K To Whom it May Concern:
PHORE §12.417.3472

FAX §12.477.5312
Fm writing in support of the request for a variance requested by Medspring
Urgent Care/ CRG Operating Company LLC.

HS4T RESLARTH BLYE  pieycle Sport Shop has operated in the building at 517 S. Lamar Blvd since
*f&\s TR TELRS 78759 2004' We W-Elcﬂme MEdSpﬂng UrgentCal‘e o the buﬂding and Suﬁpﬁrt their
' request to install a new sign pole on the southwest corner of the preperty.
PHAORE §12.345.7460
' Thark you for your consideration.

FAX 512.345.0715

400 WIS PARMER LANE

AUSTeR TEXAS 78717 _
- - Hill Abeli

BHOWE 512.837.6380 _ L
* President, Bicycle Sport Shop

PAK 312.637-5897

T

EvLCYECLESPHRESHAOP 20U




medspring.com

o - One Cielo Center
urgenicare 1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Requiest
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014,

[ 11 object to the variance application submitted by Medspring.
Comments:

‘ I support and have no objections to the variance application submitted by
Medspring.

" Comments:

Name: | DQ e | "bqﬂ(&\ , Lto.
Address: 123 Maw "‘@w-’-ﬁ 819
City,State Zip: o \LS‘TQA; —7; 17000
Owner’s Property Address: 1003 Bi s

X / i - 7 F a—
Phone/Email: 113 203 - 2-5'43




medspring.com

One Cielo Center
1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_] 1 object to the variance application submitted by Medspring.
Comments:

El support and have no objections to the variance application submitted by

Medspring,

Comments:
Please grant Medspring Urgent Care the sisn variance
they are requesting. Their supporting data and
pictures seem to be quite reasdnable.

Name: M.H. Crockett, Jr. - Pre51dent
CTockett Partiers, Ltd-

Address: P.0. Box 2066
Austi TX 78768-2066

City,State Zip: uet,

Owner’s Property Address: 1200 Barton Spring's
Sighature: %) /2/ W : /gt .

Phone/Email: 512-444-2301




medspring.com

L s One Cielo Center
vrgenicare 1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

11 object to the variance application submitted by Medspring.
Comments: '

IXI support and have no objections to the variance application submitted by
Medspring.
Comments:

Name: TOC/ g\qkl/

Address:

City,State, Zip:

Owner’s Property Address: 1210 B 1Spri

Signature:

Phone/Email: | / \\/\‘F SR W’“”\’@‘ v Sﬂ'\"(ﬂ . LO (492




medspring.com

sl S One Cielo Center
urgenicare 1250 South Capital of Texas Hwy
: Suite 500 « Austin, TX 78746

P:512.402 6242
F: 512.532.0691

TO: Board of Adjustment

RE: Medspring Urgent Care
517 South Lamar
Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I'have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_11 object to the variance application submitted by Medspring.
Comments:

[’ZI/I support and have no objections to the variance application submitted by
Medspring.
Comments:

Name: | Randy Keberds (R.6.R. 500 LLC«)

Owner’s Property Address: 50.0: South Lamar

City,State, Zip:

Signature:

Phone/Email:




medspring.com

One Cielo Center
1250 South Capital of Texas Hwy
Suite 500 « Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment
RE: Medspring Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

[ have reviewed the mformanon provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

11 object to the variance application submitted by Medspring.
Comments:

KA support and have no objections to the variance application submitted by
Medsprmg
Commerts:

Name: ﬁ: f
Address: é 0/ § Zé ) ﬂ //
City,State,Zip: ﬂk)f )4/‘/ .

Owner’s Property Address: 609 South Lar

Signature:

§/zﬁ 2298
‘?K l‘f‘Dﬁjcaaﬁpj

Phone/Email:




medspring.com

| Skl A One Cielo Center
vrganicare _ 1250 South Capital of Texas Hwy
Suite 500 » Austin, TX 78746

P: 512.402.6242
F: 512.532.0691

TO: Board of Adjustment
RE: Medspriﬁg Urgent Care
517 South Lamar

Austin, Texas 78704

Sign Variance Request
Additional Pole Sign

I have reviewed the information provided by Medspring for a sign variance
application submitted to the Board of Adjustment for the location at 517 South
Lamar and scheduled for a public meeting on May 12, 2014.

[_] I object to the variance application submitted by Medspring.
Comments:

Vi

Eﬂﬁsupport and have no objections to the variance application submitted by
Medspring.
Comments:

Name: JﬁM /gé/%@(//fﬂm

Address:

City,State,Zip:

Owner’s Property Address: 409 ]es51e tr

Signature: ’}W/ % Vo
Phone/Email: 5/2 %/n/ é/gz,




medspring.com

_ PO Box 162323
Austin, Texas 78716-2323

P: 512.402.6242
May 12,2014 F: 512.532.0691

Zilker Neighborhood Association
Attention: David King

dking@austinrr.com

Dear Association Members and Committee Members,

Thank you for taking the time to review our sign variance proposal. We appreciate
your feedback. You will find the response to your concerns for our proposed sign
located at 517 S. Lamar. After reading through our responses, I truly hope the Zilker
Neighborhood Association will be an advocate for the proposed sign variance.
Please review below your documented concerns and our subsequent responses:

1. “The proposed sign will significantly increase the visual clutter on South
Lamar Boulevard and eliminate several existing parking spaces.”

* The proposed sign will be more than 234 feet from the existing iconic
sign; incorporate clean, simple lines and should not increase the visual
clutter. ’

 The sign will not eliminate any parking spaces, one parking spot will
be reconfigured, but there will be no net loss of parking spaces,
currently, the center has an additional space than required by code
(66 current vs. 65 required), we will keep the additional 66t parking
space after constructing the proposed sign.

2. “The proposed sign is inconsistent with the neighborhood priority for more
pedestrian oriented access and will set precedent for more signs in the area.”

¢ The shape and placement of the sign will not impede the pedestrian
oriented access. The sidewalks and access ways to our center or
neighbors will remain completely untouched. In addition, currently
there is not a street light near the southeast corner of our property
causing the area to be dark and potentially unsafe. Adding the
proposed sign will add comparable ambient light at night as the
neighboring street lights at neighboring establishments and will
increase the safety for our patrons, employees and pedestrians.

* Also, as far as “setting a precedent for more signs”, we have a unique
situation due to the current iconic “non-conforming” sign. Our
proposed sign variance is an attempt to comply with the
recommendation we received from The Preservation Austin
committee, per Jacqui Schraad’s letter dated April 215, to keep the
existing iconic sign untouched. If we would modify the existing iconic
sign, since it is a “non-conforming” sign per code, we will then have to
reduce the height and width by 20%. If this is done the sign would
then be only 113sf, this is only 44% of the 256sf allowable based on




frontage. Compared to our proposed sign, a lower sign may make it
more difficult for drivers, riders and pedestrians to navigate the
intersection safely. Finally, the center’s linear square footage is only
44 feet from being allowed a second freestanding pole sign based on
current city code, meaning we are only 10% of frontage measurement
shy of being able to have a second sign per normal code.

3. Asign on the front face of the building would be an effective alternative to
the proposed sign along South Lamar Boulevard.

Data from existing centers demonstrates the importance of a visible
monument sign close to the road. The difference is critical to the
success of our medical centers and shows a volume difference of
~20%.

Placing a sign only on the facade of the building is not an effective
alternative to the proposed sign variance. This alternative will
jeopardize the viability of the business and place a hardship on
MedSpring Urgent Care versus the surrounding businesses.

4. The existing sign on South Lamar Boulevard provides good visibility to
potential customers.

Due to the placement of the neighboring Association of General
Contractors building south of our building and the curvature of S.
Lamar Street our fagade is blocked as traffic is traveling northbound.
Also, our building is setback from the road much further than the
neighboring business. For example, MedSpring is setback more than
107 LF. The Association of General Contractors building is setback 71
LF. Cash America and 619 S. Lamar buildings are only setback 39 LF
and 37 LF, respectively.

Both immediately preceding points demonstrate a need for the
proposed sign close to S. Lamar Boulevard.

Our goal for requesting the sign variance is to avoid removing the existing “iconic”
sign and ensuring that patients in need of medical care can locate MedSpring. After
reviewing the aforementioned items we hope you will agree the sign variance is the

best option fo

r the community members, neighbors, landlord and MedSpring.

Finally, we feel the new proposed sign variance helps achieve your zoning mission
statement; “being an advocate that incorporates sensible balances with regard to
growth, density, and preserving the unique character of the neighborhood.”

If you have any questions, please don't hesitate to call or email me. 513-289-9006

Sincerely,

=z

David Spaccarelli
VP of Operations, MedSpring Urgent Care




